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WALT ROBERTS (ABCC #3) did an interview last December with Bart Ripp, a staff writer for The Morning 
News Tribune in Tacoma, Washington. That newspaper serves a wide area of Washington State. Walt told the 
reporter all about his own collection, business-card collecting in general, and the American Business Card Club. 
The resulting article was published early this year (January 6, 1993), and the ABCC has received an impressive 
number of inquiries from readers in that part of the country who want to know more about our organization. Walt 
was very helpful in getting the ABCC some publicity in the Pacific Northwest. 


MICHAEL D. RICHTER (ABCC #302) staged a public exhibit of part of his collection in the Post Library at the 
Army Kasere located in Zweibrucken, Germany. The exhibit was very successful. As stated by one library offi- 
cial,"... alot of people displayed a keen interest" in Michael's cards and in the professional manner in which he 
presented them for all to see. Perhaps the star attraction of this exhibit was a card from General H. Norman 
Schwarzkopf--especially since the exhibit took place on a military post. Michael Richter's cards were on display 
for an entire month. 


The ABCC has a new member in Nigeria, HOC NWEKSON (ABCC #443), which means that we now have 
ABCC members on five (5) continents! 


ROSEMARY WARREN (ABCC #418) submitted a clipping from the November 1992 issue of MacUser, a 
magazine about computers and high technology. An article appearing in that issue describes a new Japanese-made, 
business-card scanner. How does it work? You simply drop in a stack of business cards, and the scanner uses 
optical character recognition to “read” the cards. Then it stores all the information on a floppy disk. The article 
goes on to suggest that business cards may one day “come with computer-readable magnetic stripes on them (like 
credit cards... ."), A similar scanner was reported in a previous issue of CARD TALK. This new device, which 
was brought to our attention by Rosemary Warren, processes more information faster. 


{EDITORS' NOTE: While some business cards are indeed developing along the lines of new advances in high 
tech, some authorities feel that magnetic-stripe technology is becoming obsolete. So-called smart-card technology 
is rapidly taking its place. "Smart cards" can be produced about the size of a credit card, and they have electronic 
circuitry embedded within the cards themselves, In fact, with continuing advances in sub-miniaturization of in- 
tegrated circuits and microprocessors, smart-card technology may soon produce a business card that can carry 
many pages of information, or even complete catalogs.] 


The December 1992 issue of BOYS’ LIFE-—official magazine of the Boy Scouts of America~-carried an article all 
about business card collecting. The mailing address of the American Business Card Club was included in 
the article, which has already brought us more than 100 inquiries and several new members. BOYS' LIFE 
has more than 6-million readers! 


Copyright (c) 1993 by The American Business Card Club. 


The President's Page 


HAPPY NEW YEAR! And "thank you" to all the 
ABCC members who sent me personal holiday greet- 
ings and wishes for 1993. I appreciate your thought- 
fulness and consideration. 1993 promises to be a great 
year for our organization. 


Shank you! 


I wish to express very special thanks and appreciation 
to those ABCC members who have been so kind and 
generous with their support. Several very thoughtfully 
donated large numbers of cards for the ABCC to use in 
our promotional efforts. Others gave of their time and 
energy to help attract new members to the ABCC, and a 
few contributed operating supplies (stationery, paper, 
envelopes, postage, etc.) to enable us to conduct our 
daily ABCC business. Also, a few members made 
monetary contributions to help us stretch our financial 
resources. One member made a very special contribu- 
tion of a computer database program to make it easier 
for us to maintain our ABCC membership files. 


GROWING PAINS AND ADJUSTMENTS: With 
an eye to the future, we must begin to think about 
changes that will become necessary as our membership 
numbers continue to increase and our association grows 
around the world. Our planet has just seven continents, 
and now there are ABCC members on five of them. 


Our Club was founded in 1980. It's name was given to 
it thirteen years ago, and that name has been fitting and 
proper for a very long while. Now, with our expansion 
and representation in an ever increasing number of 
countries around the globe, it may be well for us to 
consider a more cosmopolitan and more appropriate 
name for our organization. We are no longer limited by 
the geographic boundaries of the Americas. With 
members in Europe, Australia, Asia, Africa, and North 
America, we are indeed a worldwide association. We 
are not just an American organization as our Club's 
name currently implies. 


Several long-time ABCC members have approached me 
expressing their feelings that a name change may 
indeed be in order. The change is important to help 
members on distant continents feel more a part of our 
organization. Perhaps it should also reflect the fact that 
the American Business Card Club is not only a club for 
collectors. We also have many members who are 
artists, graphic designers, businesspeople, commercial 
printers, and entrepreneurs. A large portion of our 
membership consists of professional people. 


Some of the new names already suggested for our group 
include International Business Card Association, World 
Business Card Alliance, and Global Business Card 
Network. Can you think of other possibilities we might 
consider? What are your recommendations? 


THE PROCESS BEGINS AGAIN: With the 
completion of ABCC Auction 1992, I have begun to 
acquire and assemble some excellent and amazing 
material for this year's event to be held in November. 
We can always use contributions of unusual and out- 
standing business cards for creating attractive lots for 
future auctions. I'd also welcome your help in another 
important way. 


If you recently acquired one or more unusual or other- 
wise remarkable cards, I'd appreciate your help in 
sending me information about those cards so that I can 
pursue copies for auction . Verbal descri 
tions of the cards, and also Xerox copies (if 
practical) would be appreciated. This is a very import- 
ant way to help our organization grow. Your help 
now will ly help our 1993 Auction be a great 
event for our Club. 
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A NEW YEAR'S RESOLUTION: Let's resolve to 
make 1993 a major growth year for us. Hardly a 
month goes by that we don't receive one or more inqui- 
ries from people who are surprised to learn that our 
organizationexists. If we spread the word about who 
we are and what we do, and get our Club written-up in 
newspapers and reported on radio and TV, we could 
inform many thousands of people (and potential new 
members) about the ABCC. 


Another way to make people aware of our organization 
is to stage exhibits of interesting cards at public build- 
ing (libraries are particularly fond of such displays). 
Business card exhibits attract hundreds or even thou- 
sands of viewers. Sometimes they also attract the 
media. They are a good way to get yourself on TV. 
Write to me if you'd like some ideas or suggestions on 
how to design an exhibit. All I ask in return is that you 
tell people that you are a member of the ABCC, and tell 
them how to contact me directly for information about 
our Club. 2 


ABCC Auction 1992 Results 


ABCC AUCTION 1992 was the best ever! 


Dozens of ABCC members participated in this annual event, and together they submitted a total of close to 200 bids 
for the 59 auction lots described in the Autumn 1992 issue of CARD TALK. The majority of those members who 
took part in this event each won at least one lot, and most participants have already indicated that they are very 
pleased with their new acquisitions. That's what our ABCC Auctions are all about—we dedicate lots of time and 
effort during the year to search out and obtain truly outstanding, unusual, and rare cards that will be treasured addi- 
tions to our members' collections. For the most part, these are cards that are very difficult to find and obtain. Some 
are available nowhere else. 


Many thanks to all the ABCC members who took an active part in ABCC AUCTION 1992. This expression of 
appreciation goes out not only to those who bid on auction lots, but also to the several members who contributed 
material (cards and leads to sources of some very remarkable business cards) for the Auction. All those 
members—participants and contributors alike—helped make this ABCC activity and fund-raiser a success. Directly 
and indirectly they all made important contributions to help our organization grow. 


The following is alist of winning bids (Lot Number, Winning Bid in U'S. $): 


1, 22; 2, 70; 3, 21; 4, 60; 5, 25; 6, 18; 7, 19; 8, 30; 9, 36; 10, 
13, 13; 14, 30; 15, 40; 16, 13; 17, 33; 18, 12; 19, 20; 20, 16; 
30; 24, 25; 25, 52; 26, 13; 27, 30; 28, 20; 29, 12; 30, $5 31 
34, 15; 35, 28; 36, 15; 37, 40; 38, 20; 39, 15; 40, 15; 41 , 40; 42, 60; 
33; 45, 35; 46, 28; 41, 4; 48, 13; 49, 30; 50, 9; 51, 5; 5 

355.23 ‘56, 19; 57, 37; 538, 22; 59, 45. 
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ABCC Auction 1992 Bonus Update 


Ever since 1990, when the ABCC Auction became an annual event, our auction rules have provided for a very 
special bonus to be awarded to one of the participants in the bidding process. Each member who submits at least 
one qualified bid earns a chance to be included in the ABCC Auction Bonus Drawing. Those members who send in 
more than one bid earn a number of chances equal to the number of qualified bids they submit. For example, a 
member who submits 2 qualified bids has 2 chances to win; 5 bids, 5 chances; 10 bids, 10 chances; etc. Even 
those participants who are unsuccessful in the bidding process are eligible to win the Bonus Drawing. 


As in previous ABCC Auctions, the prize is an amazing set of 100 fantastic, custom, hand-made business cards 
created by PHASE 4—the premier producer of some of the most remarkable business cards on the planet. To the 
envy of its competitors, PHASE 4 was written-up last year in Business Week. The bonus prize PHASE 4 creates 
for the winner of the ABCC Auction 1992 Bonus Drawing is valued at over $100! 


We again secured the services of an unbiased, impartial, and disinterested party to verify the number of qualified 
bids submitted by each ABCC Auction participant,and conduct the drawing. With a drum roll and a fanfare of 
trumpets, the winning number was drawn .. . and the winner of the ABCC Auction 1992 Bonus Drawing is 
Barbara Ann Sims (ABCC #237). 


Cngraliladios Bakara Wire! 


wire SUPERCARD wiv 


This was a wide-open SUPERCARD Contest. "YOU PICK THE TOPIC!" gave each participant an opportunity to 
submit entries according to whatever standards he or she thought made the cards special. Some cards had 
remarkable designs that made them stand out. Others were colorful, odd-shaped, or even funny. A few cards were 
considered to be "super" because they are printed by the millions for use in nationwide ad campaigns. Participants 
offered many and varied justifications for why their cards were "super," and the winnersof this contest are: 


SHANNON SCHAFFER (ABCC #457) -- Ist Prize -- 50 cards 
(Plus a box of 50 C-LINE Business Card Holders worth over $15) 


LINDSAY BOLT (ABCC #406) -- 2nd Prize -- 30 cards 
CURT CLEMENT (ABCC #242) -- 3rd Prize -- 20 cards 


Understandably, some cards sent in for the Contest did not lend themselves well to black-and-white reproduction. 
However, judging was based on all the cards each member submitted, and in most cases this includes many more 
cards than those which are reproduced on these pages. "Thank You!" to all who took part. Your submissions and 
prizes will be shipped to you very soon. 


The next SUPERCARD Contest seeks cards with BIG. GRAPHICS! we will be looking for cards that 
have logos or illustrations that cover at least one third (or more) of the front of the card. The size of the graphics 
should make these cards easy to identify when you look for good entries to submit for the contest. ALL SUPER- 
CARD ENTRIES MUST BE RECEIVED BY NO LATER THAN MARCH 15, 1993. Be sure to label all entries 
with your name and ABCC Membership Number. (3M Post-it pads work well for this purpose.) All U.S. members 


must enclose adequate return postage if they want their entries returned--stamps_only; no envelopes, please. (We 
will make alternative arrangements with members outside the U.S.) 
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‘SIDNEY GOLDSCHEIDER (ABCC #188),. 
CAROL LIGHT (ABCC #494) -*"*" 
LINDSAY BOLT (ABCC #406) 


NEWBURY [sen 


STATE BANK _ P.O Box 718 |) 


CLARA City, MN 56222 
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Gaylord Schrock © Over 50 varieties of homemade sausages 
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LORA SCHROCK (ABCC #365) a 
SHANNON SCHAFFER (ABCC #457) 


ED BANIK (ABCC #132) 
. CAROL WITTEN (ABCC #323) 
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“Don't Make An Ash Out Of Yourself” PARADISE (916) 
call PODIATRY 877-6221 
Group 


Chimney Care by Reggie 


Dotng burinens i Sangetae fe 10 yenre KENNON J. MARTIN, D.P.M. 
PREE ESTIMATES & INSPECTION PODIATRIC MEDICINE « FOOT SURGERY 
6585 Clark Road, Suite 120 
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Halle REGGIE (707) 422-4478 Paradise, California 96969 
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Business Card Deségee--Part7 in a Series 


About the Size of It-- 


A 1992 survey asked thousands of business people 
and entrepreneurs about their own personal concepts 
regarding business card design. The results were 
amazing. 


In responding to the survey, people listed what they 
considered to be design parameters that they could vary 
or change to make their own business cards stand out. 
Most listed such things as logos, paper quality & tex- 
ture, color, shape, graphics, fonts, use of ink or foil, 
and other variables. Some others listed embossing, 
humor, unusual materials, etc. Surprisingly, nobody 
listed size! 


Nobody considered card size as something that could 
be varied. It was as if they truly believed that "stan- 
dard size" was an unwritten /aw-the ONLY size they 
could use. When it comes to business card dimensions, 
2 by 3-1/2 inches, is by far most common. Oddly 
enough, that "standard" is generally heeded only in 
North America. 


Business cards are used throughout the world, but just 
about anywhere you go in the U.S. or Canada, you'll 
find that the vast majority of cards conform to the size 
standard. Elsewhere on Earth, card size varies widely, 
with the "standard size" appearing mostly in cards of 
companies and corporations that do business with the 
U.S. or Canada. 


Cards from Europe and South America tend to be dif- 
ferent from those we see in North America. In fact, 
they can range from 40 percent smaller than our so- 
called standard size to 80 or even 100+ percent larger. 
Of course this is just a general guideline. Size can vary 
even more widely than this. Why is size variation so 
much more evident in other parts of the world? 


One theory suggests that Europeans object to some 
kinds of standardization. Germans, for example, reject 
speed limits on their highways. On that world-famous 
German highway known as the Autobahn, where speed 
is concerned, "the sky's the limit." This aversion to 
standards might explain why German business cards 
can sometimes be very large. 


Another possible explanation for the great diversity in 
business card size in some parts of the world has to do 
with currency. Since the paper money issued in some 
countries is often much larger than that issued in 


the U.S. and Canada, wallets are also made larger to 
accommodate it. Business cards follow suit, perhaps 
due to the fact that so many people keep business 
cards in their wallets. 


Of course, these ideas are speculation. There may, in 
fact, be no provable connection between geography and 
business card size. And, it is much more likely that 
card size varies in those parts of the world simply 
because there have been no influences to limit them. 
However, the United States has been influenced by 
such limiting factors for more than a half century. 


SMALL 


huge 


Prior to the Great Depression of the 1930s, there was no 
size standard for business cards. Some were larger than 
today's "standard," and some were smaller. Size limi- 
tations began to be imposed on cards during that era as 
a measure to economize. Some experts believe that the 
2- by 3-1/2- inch standard emerged during the Great 
Depression. 


U.S. business has generally boomed in the past fifty 
years, and a_ huge office-supply industry mush- 
roomed to serve those growing businesses. They all use 
business cards, and they receive even more cards from 
those they do business with. An entire sub-industry 
sprang up to serve the growing need for special organi- 
zational and filing devices used to hold and store all 
those business cards. 


Today there are dozens and dozens of manufacturers 
who produce everything from plastic folio pages to flip- 
files, rotary-files, and file boxes--all designed to hold 
business cards measuring (at most) 2 by 3-1/2 inches. 
Somewhere along the line, someone decided that this 
was to be the "standard," and from that point on the 
standard was met. 


That same business-card-filing-device sub-industry is 
no longer in a subservient role. Business card produc- 
ers serve it! Since businesses (especially in the U.S. 
and Canada) are already inundated with so many filing 
devices which are designed to hold "standard-size" 
cards, business-card producers conclude that in order to 
serve their customers best interests, they must produce 
cards that conform to the "standard. i 


Whether that standard serves business, or business 
serves it, is open to debate. 
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We're back with another action packed 
ABCC Video. See TV appearances by 
Avery, Warren and Lee. Thrill to visits with 
Carl, Paul and Jack. And there’s a few 
surprises too! Plus, you get the whole thing 
neatly packaged in our collector’s edition 
simulated vinyl video case. 
To order Volume Two send $12.00 plus 
$2.90 for postage. If you would like 
Volumes One and Two (on one tape) send 
$20.00 plus $2.90 postage. Volume One can 
be purchased separately for $12.00 plus 
postage. For those who already have 
Volume One, return the tape with $8.00, 
plus postage and we’ll put Volume Two 
right behind Volume One and include the 
case. 


Send your hard-earned money to: 


Jack Gurner #124, 116 Dupuy Street, Water 
Valley, MS 38965 - Phone (601) 473-1154 
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Mayor 
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CUSTOM HOME BUILDERS 


NORTHWES' E PHONE: 484-6050 


BARRY L. HENDERSON 


P.O BOX 278, MILLERSVILLE, MARYLAND 21108 @ PHONE 987-1100 





Back Again by Popular Demand . . . 


BUSINESS CARD EASELS | 


Pe. 
Made of clear i, RS 
lic plastic. = 

acrylic plastic ! “7 

eo a. i 

ye ee i] 

Great for displaying t 
your best cards— ~a 

any shape! 





Business Card Display Easels (stands)—-the BEST. 
Hold cards at just the right angle for viewing. 





3 Easels for $2.50 (plus $1.00 for shipping 
12 Easels for $9.00 (plus $2.00 for shipping...... 





Send check or money order (payableto: American Business Card Club) to: 


AMERICAN BUSINESS CARD CLUB 
P.O. Box 460297 
Aurora, CO 80046-0297 


Allow 4 - 6 weeks for delivery. Prices apply to U.S. orders only. Write to Avery N. 
Pitzak first for instructions if your order originates from outside the U.S. Discount 
Prices are available on large orders of more than 6 dozen easels. 


New ABCC Members: 


5. WILLIAM GARRETT, 3417 El Caminito,Loveland, CO 
80537 (G) (T) 


418. ROSEMARY WARREN, 6605, 32nd Ave, Rosemount 
Montreal, Quebec, CANADA HIT 3C7 (6) (T) 


425. KENNETH W. ESTERLINE, 11028 Bumet Ave., Mission 
Hills, CA 91345 (G) (1) 


443. HOC NWEKSON, 48 Ney St., Owerri, Imo State, 


446. JACK HERSHEY, P.O. Box 645, Northfield, OH 44067-0645 (G) (T) 
447. LIN OVERHOLT, P.O. Box 8481, Madeira Beach, FL 33738-8481 (G) (T) 
448, KENT T. FLIKKEMA, 11377 Prairie Rd., Manhattan, MT 59741 (G) (T) 
468. CELESTE TRIPPEL, 2401 Penny Ct, Indianapolis, IN 46229 (NT) 

478. BRIAN WILLIAMS, P.O. Box 39685, Tacoma, WA 98439-0685 (G) (T) 
517. H. R. MAYER, Lock Box 5426, Sherman Oaks, CA 91413 (NT) 


518. KEN PARMA, Parma Engraving Co., 3005 S. Clermont Dr., Denver, 
CO 80222 (G) (T) + ened” 


519. DR. RONALD J. Oo James Madison Univ., of sh, 
Harrisonburg, VA 228 07 (NT) ee 


520. LOU LEWIS, 3529 N. Christmas Pl., Tucson, AZ 85716 (G) (T) 


521. DARREN WILLIGER, 9715 N. Milwaukee Ave., Ste. 135, Des 
Plaines, IL 60016 (G) (T) 


522. JIM NEUMANN, 202 Galverston Dr. Durham, NC 27712 (NT) ; 
550, REED HARMON, 5935 SW Seville, Lake Oswego, OR 97035 (G) (T) 








Scott L. Diekmann 


551. JUD LEWIS, 1614 Blacksmith Ln, Hemdon, VA 22070 (G) (T) eosei00 
592. mea DIPPOLD, RR 1, Box 317, St. Mary, MO 63673-9427 





3. KEVIN MURRAY, RR 1, Box 152, Brainardsville Rd., Malone, NY 
12953 (G) (T) 


554. DAN MILLER, 2540 West Chester Rd., Coatesville, PA 19320 (G) (T) 
555. BRAD BUDA, 45275 Fox Lane W., #102, Utica, MI 48317 (G) (I) 

556. NATHAN BUBB, 35 Dewey Ave., Fairport, NY 14450 (G) (T) 

557. GRANT DISTEL, 411 S. Uvalda St, Aurora, CO 80012 (G) (1) 

558. ROB SIMMONS, 122! Clifton Rd. NE, Atlanta, GA 30307 (G) (T) 

559. MARTIN ANDRADE, JR., 6364 Lake Point Pl., Parker, CO 80134 (G) (T) 


- PLEASE NOTE: All adres sb d other changes and are incor- 
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WANTED: CARDS WITH UNIVERSITY OR Sper y eta 
COLLEGE NAMES OR LOGOS; also interested in fete ae aa 


ODD-SIZED cards. Will exchange cards according 
to your "wants." MICHELLE ZASLAVSKY. +t Tio consent of theiad ports discctly  boriacss cards 


(ABCC #03), 1223 Wilshire Bivd, #555, Sma p EME se rete Sete 

Monica, CA 90403 12: mivea: in OD Ec 
I ao fe any money, a8 in 

SEND ME YOUR BUSINESS-CARD COLLEC- #3. Free ade te aig to 35 words. (pins name and address), are, 

TOR CARD, and I will send you mine plus a few H Bbje i offing and ar punt daly on an" 

extras) JACK GURNER (ABCC #124), 116 W capaci a ma 


Dupuy St., Water Valley, MS 38965 ere eee 


I WILL EXCHANGE 3 ILLUSTRATED CARDS for one of your motorcycle, bicycle, tattoo, risque, hot- 
rod, custom car, gasoline/automobile logo cards. D.S. TOTH (ABCC #319), 900 Long Bivd., Apt. 
830, Lansing, MI 48911 


VERTICAL CARDS WANTED. I will exchange 5 cards for every vertical card you send me (that I do 
not already have). I will return those cards to you. VICTOR H. SCHLOSSER (ABCC #259), 104 E. 
Woodcrest, #19, Collinsville, IL 62234-4749 


I HAVE SOMETHING SPECIAL TO SEND YOU IN EXCHANGE FOR BUSINESS CARDS. | will 
send you Canadian ("scratch-off") Lotto cards for your business cards 1-for-1. KARL YOUCK (ABCC 
#499), 824 Gladmer Park, Regina, Sask., S4P 2X7, CANADA 


BUSINESS-CARD COLLECTORS’ CARDS WANTED. If you collect business cards, I will exchange 
5-for-1 for your personal card and/or your "work" business cards. ED BANIK (ABCC #132), 1810 
Blackwell Rd., Sarnia, Ontario, NTX 1A7, CANADA 


WILL EXCHANGE 200 TO 300 CARDS ON A 1-TIME BASIS--all in new condition, and with com- 
plete addresses on them from North Carolina. I would like to receive cards from your part of the world. 
ARTHUR W. HESKETT (ABCC #243), 1918 Sutphin Road, Sanford, NC 27330 


I WANT CARDS WITH BICYCLES ON THEM. If you have cards with illustrations of bicycles on 
them, I will exchange 5-for-1 general cards in new condition for each bicycle card you send me. Thanks! 
DAVE BERG (ABCC #282), P.O. Box 50558, Indianapolis, IN 46250 


If you'd like your own business card to be considered for possible inclusion as an illustration in a future 
ABCC Membership List, please send three (3) copies of your card to ABCC, P.O. BOX 460297, 
AURORA, CO 80046-0297, and be sure to write "M/L GRAPHICS" on the front of your 
envelope. Thank you. 
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@@ All submissions for the next issue of CARD TALK must be received by March 15, 1993. 
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Spring Issue, 1993 


A brand new local chapter of the American Business Card Club is currently being formed in Florida. LEE 
BOURLAND (ABCC #267) and WALTER BONNER (ABCC #469), who live in Jacksonville, Florida, have 
both been active in doing public exhibits. Also, they have been the subjects of newspaper articles and TV inter- 
views. Now, they are joining forces to establish a local or regional ABCC chapter, and they will develop ideas 
for attracting new members in their area. Soon, Lee and Walter plan to announce the formation of their chapter, 
and they will elect a chapter leader and set out a plan for bringing in new members, both to their chapter and to 
the ABCC as well. Progress on the formation of this new ABCC chapter will be reported in a future issue of 
CARD TALK. 


[EDITORS' NOTE: The ABCC encourages the formation of local and regional chapters of our organization. 
Rules, irae and See for desig! ale as new isa gee are Sevalane fron the harwey: at the 
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ROBERT F. WOELFLE (ABCC #400) recently reported that he read an interesting item in his local newspaper 
that will be of iterest to members of the ABCC. Someone had written in to the newspaper's "help" column, 
asking about clubs and organizations for people who collect business cards. Bob wrote that the editor's printed 
response suggested ". . . a visit to the library for names of clubs..." Bob thought fast, and he wrote a letter to 
inform the editor about the ABCC. He feels that there might be some more members coming into the ABCC as a 
result of this, and Bob will be credited as their sponsor. We need more members like Bob who catch these items 
in their local papers. 


If you ever see this kind of item in your local paper or in a magazine, please be sure to bring it to the attention of 
the ABCC president. Our Club has press packets and information packets that are produced specifically for 
situations like these. The packets are continually updated so that they are current and always ready to send out to 
spark the interest of the media. This is an excellent way to help the ABCC get free publicity that can help our 
organization grow. 


Recently, the ABCC was written-up in COLLEZIONARE, a newspaper for Italian collectors. LEOPOLDO 
CANANZI (ABCC #370), who lives in Novate Milanese, Italy, wrote about our club to the editor of that publica- 
tion, and as a result there was a big article in COLLEZIONARE about the ABCC and its members. That article 
has brought the ABCC a new member--GIUSEPPE RODELLA (ABCC #537). Giuseppe is our newest member 
in Italy, and he is special. Although Giuseppe neither reads nor writes English, that should not present a problem 
because he is eager to exchange business cards with other ABCC members. 


Copyright (c) 1993 by The American Business Card Club. 
Editorial Material: All rights reserved. 


The President's Page 


UPDATE—A NEW NAME FOR THE ABCC: Our 
club is gaining recognition around the world, and 
inquiries have been pouring in from all corners of the 
globe. We already have representation on five out of 
the seven continents, and that is undeniable proof that 
the ABCC is no longer just an American club. We are 
a worldwide organization. 


I want to know what ideas you might have regarding 
the proposition of renaming our club to reflect its 
global range of membership. Many ABCC members 
have already expressed their opinions to me (with the 
majority in favor of a name change), but I want to hear 
from you too. Please write to me and let me know 
how you feel about changing our club's name as the 
ABCC grows around the world. What new name(s) 
would you recommend that we consider for adoption? 


Should we keep the word "club" in our title, or ‘should 
we think about replacing it with "association," "organ- 
ization,” or "network"? As some members have sug- 
gested, "...these would lend our group a quality of 
professionalism. Not only would it include collectors, 
but also those who are in it for professional reasons." 


If you haven't expressed your suggestions to the ABCC 
president yet, please do so now. I really want to hear 
from you because your input will help us decide the 
future of our organization. 


UNIVERSAL APPEAL: Cards are used virtually 
everywhere-on every continent and in just about 
every country in the world. They have universal use 
and appeal. GIUSEPPE RODELLA (ABCC #537), 
our newest member in Italy, is just the first of what is 
likely to become a large number of members who do 
not necessarily understand the English language. Still, 
Giuseppe and other non-English-speaking members 
that may come after him are important to our organi- 
zation. Like the rest of us, they enjoy broadening their 
horizons by exchanging cards with other members 
around the world. Language need not be a barrier to 
participation in card exchanges or in the enjoyment of 
taking part in our club's activities. The universal 
language we speak is BUSINESS CARDS. 


A SPECIAL REQUEST: If you've been an ABCC 
member since last year, and if you've been active in 
trading business cards with other ABCC members, 
you might have noticed that some of your traders are 
no longer listed on our Membership List. As you 
know, our membership year runs from January to 
December, and some ABCC members have forgotten 
to renew their membership for 1993. 


If you are still in touch with any such members, please 
remind them to get themselves reinstated as soon as 
possible. ABCC policy provides for their membership 
numbers to be reserved for them only for six months, 
which means that those numbers may be reassigned to 
new members as of June 1. 1993. 


It would be very beneficial if you would please help to 
inform any members that you know are in this situa- 
tion that they should renew their affiliation with the 


ABCC at their earliest opportunity. 


EXHIBITS, EXHIBITS, EXHIBITS: Aside from 
publicity in newspapers, magazines, and on radio and 
TV, one of the best ways to make lots of people aware 
of our organization is to stage exhibits of interesting 
cards in public buildings. Public libraries are particu- 
larly eager for exhibits. Business card exhibits usually 
attract hundreds or even thousands of viewers, and 
sometimes they also get coverage in the media. 


Thanks for your help. 


As a veteran of many, many public business-card 
exhibits, I am always happy to advise fellow ABCC 
members on how to organize and stage an effective 
business card exhibit. These are beneficial to the 
ABCC and to you. 


An excellent way to make a business card exhibit look 
more appealing to viewers is to use plastic business 
card easels like those that are offered for sale from time 
to time in the pages of CARD TALK. But now, for 
those members who are just beginners, or those who 
occasionally do public exhibits of their business cards, 
there is another option. For a limited time, the ABCC 
will make plastic easels available on a lend/lease basis. 


For only the cost of postage and a small handling fee, 
you can borrow some plastic business-card easels for 
your public exhibit. Plastic easels will help make 
your exhibit look professional, and they will help 
attract the interest of viewers. 


A limited number of plastic easels have been set aside 
for this special purpose, and they will be made avail- 
able on a first come/first served basis. For additional 
information on this ABCC program, and to reserve 
easels for your upcoming exhibit, please write to me at 
your earliest opportunity. 


Remember: Public exhibits are an excellent way to 
make your own collection grow. And, any new 
members you attract who join the ABCC as a result of 
your exhibit, will count toward dues-free membership 
for you! 1 


oo SUPERCARD +44 


Ble G GRAPHICS |is a theme that attracted an unusually large number and wide variety of entries--so 
many, in fact, that we expanded onto a third page. Some participants commented that this was the best SUPER- 
CARD Contest ever! They said that they really enjoyed searching their collections for business cards with big 
drawings, or huge pictures, or oversized words on them. The winners of this contest are: 


Ist Prize - KELLY GLANDER (ABCC #561) — 50 cards 
2nd Prize - HOWARD SLACK (ABCC #275) — 30 cards 
3rd Prize -- BETTY MARTIN (ABCC #293) -- 20 cards 


Some cards entered in this contest did not lend themselves well to black-and-white reproduction, however, 
judging and determination of winners for this and all SUPERCARD Contests are based on ALL the cards that 
each participant submits. "THANK YOU!" to all ABCC members who took part. 


In response to a large number of member requests, our next SUPERCARD Contest will be FAMOUS NAMES. 
We'll be looking for business cards from individuals who share their names with famous people. For example, 
rather than cards from the actual celebrities, we are looking for cards like Richard Nixon (a barber in Cleveland), 
Elizabeth Taylor (a real estate agent in Seattle), Michael J. Fox (a bicycle salesman in Vancouver), etc. 


ALL SUPERCARD ENTRIES MUST BE RECEIVED BY NO LATER THAN JUNE 15, 1993. Be sure to 
a Membership Number. (GM Post-lt pads work well for this purpose.) 

All U. S. faut must icine aia retun postage if they want their entries returned—s 

envelopes, please. (We will make alternative arrangements with members living outside the U.S.) O 
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KEY—WaYS LTD. 
1856 Broad St 
Regina, Sask 
Phone 352-3121 


CERTIFIED LOCKSMITH 





Dwight & Christy Schannep 
1111 N. Main (at Speedway) 
Tucson, AZ 85705 
(602) 623-2926 





TA teat 
"Ciaeton 
TER OREGON CITY DEVELOP! 

Jerry Grisham Project Manager/655-3900 *. 
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}. -HOWARD SLACK (ABCC#275) 
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MARVIN KRUPNICK (ABCC #52) 
BERT WOELFLE (ABCC #400) «=== 


CAROL D. WITTEN (ABCC #323) 


JACK HERSHEY (ABCC #446) 


Expert Painting 
by 
Vicki Hord 


ries) 


(714) 62 





Box 40, Balsam, NC 28707 











GRATON AND GRATON 
ANTIQUARIAN MAPS AND BOOKS 
ILLUMINATED MANUSCRIPTS 


100 OCEAN TERRA‘ 
UPPER MATECUMBE KEY 
POST OFFICE BOX 89 
ISLAMORADA, FLORIDA 33036 
305! 664.9419 


BY APPOINTMENT ONLY 


JACK C. CIMINO 
Assisiant General Macager 
MARTIN'S WEST 
944-9433 


KELLY GLANDER (ABCC#561) 


St AS 
SPORTS CARDS & COMICS 
1045 Hicksville Rd. N. Massapequa, N.Y. 
516 520-0514 


303/232-6266 
303/989-4866 
303/399-0164 
303/423-0990 
303/790-0488 


8800 W. 14th Avenue * Lakewood. CO 8021 

3333 S. Wadsworth + Lakewood. CO 80227 + 
3801 E. 2nd Avenue + Denver, CO 80206 
8071 N. Wadsworth Bivd. * Arvada, CO 80003 + 
9600 E. Arapahoe Rd. + Engigwood, CO 80112 + 


MARSHAL LEVIT (ABCC #569),.."” 
. ED BANIK (ABCC #132)" 
ELEANORE J. PETERS (ABCC #122) 
BETTY MARTIN (ABCC #293) ** 
‘SIDNEY GOLDSCHEIDER (ABCC #1 
D. S. TOTH (ABCC #319).,, 


MOTORS 
WE FINANCE ANYONE 


NCARAN! 


345.2900 


400 FRONT STREET — (305) 296-6324 KEY WEST. FL.33040 


. 
* 
* MILITARY ORDER OF THE PURPLE HEART 


CHARTERED BY CONGRESS 


1965 SEVILLE DRIVE 
Napa, CA 94559 


JoHN C. LoBERG 
707) 253-8382 


Vice COMMANDER 
REGION III 1991-1992 


a SETH AUSTEN 
Box 254, Strasburg, VA 22657 
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“s+: DRENE BRENNAN (ABCC #137) 


a” 


VICKY LOVETT (ABCC #328)*., 


STEVEN P. SAGER (ABCC #317) 


JEANNE McLAUGHUN “4 
12th South t Pacitic Long Beach, WA Oa 


euuanencees 
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TED G ANN MARIE EASTOURN 
PO Box 1034 Columbus MS39709:1034 601-328-3955 





¥OLUO MEN NS 
We're back with another action packed 
ABCC Video. See TV appearances by 
Avery, Warren and Lee. Thrill to visits with 
Cari, Paul and Jack. And there’s a few 
surprises too! Plus, you get the whole thing 


neatly packaged in our collector's edition 
simulated vinyl video case. 


To order Volume Two send $12.00 plus 
$2.90 for postage. If you would like 
Volumes One and Two (on one tape) send 
$20.00 plus $2.90 postage. Volume One can 
be purchased separately for $12.00 plus 
postage. For those who already have 
Volume One, return the tape with $8.00 
plus postage and we'll put Volume Two 
right behind Volume One and include the 
case. 

Send your hard-earned money to: 

Jack Gurner #124, 116 Dupuy Street, Water 
Valley, MS 38965 - Phone (601) 473-1154 
























Can you really mail 25 cards for just 
one stamp? Maybe yes, and maybe no! 


Avoid the Embarassment of 
mailing trades "Postage Due” 


Save Money on Postage 





Eliminate GCuesswork 










Order 1 for $3.00 (sere + .S0 postage}. .or 
: Order 2 for $5.00 (nothing extra for postage) 
Send your order (w/ check or money order} to 
AMERICAN BUSINESS CARD CLUB 
Avery N. Pitzak, President 


P.O. Box 460297 
Aurora, CO 80046-0297 








lease allow 4-6 weeks for feltuery Prices apply to U.S. orders 
nly. Write to Avery N. Pitzak FIRST for instructions on 
oreign orders, tat ia 








Business Card Weségre--Part 8 in a Series 
That's Funny! 


According to a long-established principle of advertis- 
ing, well-crafted humor brings business. Ads that are 
funny enough to produce an immediate response (a 
smile, smirk, chuckle, guffaw, belly laugh, etc.) can 
do what good advertising is supposed to do: create a 
solid impact, and effectively connect the advertiser's 
message with the viewer's mind. 


The same principle applies to business cards because 
they are a form of advertising. A growing number of 
businesspeople are finding that by using humor, their 
cards can become very effective advertising tools. 





WHAT KINDS OF HUMOR DO YOU FIND IN 
BUSINESS CARDS?: Use your imagination! Some 
cards are funny to look at. They might have humorous 
pictures, funny or outrageous illustrations, or even car- 
toons. Some people use cards with caricatures of 
themselves in funny poses or with funny expressions 
on their faces. Other cards use written humor to make 
people laugh. One of the most interesting things about 
humorous business cards is that today they are even 
used by people whose professions historically de- 
manded cards that are plain, conservative, and digni- 
fied. Today, humorous business cards are being used 
by doctors, dentists, and even bank presidents! 


POOP VAN SCOOP 
#1 in the #2 Business — 
We Pick Up Where Your Dog Lett Otf! 


s 695-4474 





AMERICAN 
HANOBILL, 
DELIVERY co. 





"PUNNY" BUSINESS CARDS: Puns (plays on 
words) are a basic form of humor, and they seem to be 
popular among some card designers. Puns can be 
either verbal or visual, and often they result in cards 
that are both funny and very effective. People don't 
just throw such cards away; they keep them because 
the cards make them laugh. 


GAG CARDS: Sometimes cards are designed inten- 
tionally to be jokes. They are certainly not serious, 
and they might not even have a telephone number or 
address on them. They are printed up as gags—funny 
jokes that most people would enjoy. These cards are 
unusual, and people tend to keep them. They are in- 
tended to keep a person's name (or a company's 
name) in front of the people who receive the cards. 





Gag cards frequently list oddball occupations, pro- 
ducts, or services like "Ilama dealer," "salad tosser,” 
"tiger tamer," "homing pigeons," "gerbil barbecues," 
"computers verified,” "outhouse builder,” etc. Some 
business-people report that their gag cards bring them 
more business than their regular business cards do. 


There are many, many ways that humor can be incor- 

into business-card design. These are just a 
few of the possibilities. If you look closely, you will 
find lots of other ways in which designers combine 
humor with business to make cards funny! 1 


New ABCC Members: 


471. DEAN DILTZ, 1779 Holland Dr., Walnut Creek, CA 94596 (NT) 
523. CYDNEY HANSEN, 1253 Monticello Rd., Napa, CA 94558 (G) (T) 
524. STEVE KEVLIN, 9815 23rd Ave. Ct.,S 1-127, Tacoma, WA 98444 (G) (T) 
525. MARIE B. FULLER, 401 N. "G" Street, #309, Tacoma, WA 98403 (G) (T) 
526. DAN ROBINSON, 34 Springhouse Ln., Berryville, VA 22611 (NT) 





. AL BENBOW, 2370 Orchard Ave., Sidney, B.C.,CANADA V8L 1T9 (G)(T) 

. CARL KRUSE, 110 Pennsylvania Ave., Ste. 102, Oreland, PA 19075 (G) (T) 

. SARAH YOUNG, 2499 Darlyn Dr., Fenton, MO 63026 (G) (T) 

. MELISSA TILGHMAN, P.O. Box 641512, Kenner, LA 70064-1512 (G) (T) 

. DOROTHY L. CHEESEMAN, 326 S. Sixth St., Alhambra, CA 91801 (G) (T) 

Q Thornbury Road «F532. ROY W. CARNES, RR2, Box 257-F, Grand Saline, TX 75140 (G) (T) 

Ki Canon 770.4655 . KARLEEN BOSKOFSKY, 11019 89th Ave. Ct. E., Puyallup, WA 98373 (G) (T) 
ris . MICHELLE COLE, 5731 W. 92nd, #150, Westminster,CO 80030 (G) (T) 





535. GREG SMITH, | Union St., Camillus, NY 13031 (1) people named Smith, Wij i 
companies with "Smith" in the name, "Smith" as part of an address 
(e.g.: Smith St., Smithviile, etc.) 

536. SHARON P. DUDA, 70 Gilbert Rd., Weymouth, MA 02189-1321 (G)(T) 


537. GIUSEPPE RODELLA, Via GenovaN. 11/b, 46042 Castel Goffredo 
(Mantova), ITALY (G) (T) [Giuseppe neither reads nor writes English] 


538. GASTON CLEROUX, RR #2, Box 15, Hammond, Ontario, CANADA 
KOA 2A0 (G) (T) 


539. ROY A. CARSON, P.O. Box 61771, Boulder City, NV 89006-1771 (G) (T) 


540. RICK HALVORSON, 609 66th Ave. NE, Tacoma, WA 98422 (G)(T) 
state governors, police, newspapers, radio & TV stations, sports teams 


341. Roti COSSMAN, P.O. Box 4564, North Hollywood, CA 91607 
) 









560. DANIEL KRAUSE, 45275 Fox Lane W., #203, Utica, MI 48317 (G) (T) 
561. KELLY GLANDER, 51 Deep Lane, Wantagh, NY 11793 (G) (T) 

562. JERZY GWIAZDOWSKI, 3505 4th Ave., S. Milwaukee, WI 53172 (G) (T) 
563. ome: URBAN. 26936 Westwood Lane, Olmsted Twp., OH 44138 


Se ninten, | 564. JOSH JOHNSON, 412 Willis Ave., Perry, A 50220-1027 (G) (T) 
297 Ease Karaas circie 1 565, MATT LENTINI, 5 Crooked Pine Dr., Medford, NY 11763 (G)(T) 


Denver . Colorado 
US 80231 


Phone (303) 750 - 6293 566. Ome HAMPSTEN, P.O. Box 133, Bellerose, NY 11426-0133 
( 





567. JOSHUA SHERBURNE, P.O. Box 281, Springville, CA 93265 (G) (T) 


SEEEESE5E5E5S5E5S5S 


Spapiuy Sold ft 56g. NATHAN SINGER, P.O. Box 596, Springville, CA 93265 (G) (1) 


ni 


569. MARSHALL LEVIT, 114 Pebblebrook Ct., Sugar Land, TX_77478 (G) (T) 
+ odd-shaped, fluorescent, see-thru, foreign languages, celebrities, unusual 


570. BLAISE MORITA, 7663 Larkspur Dr., Buena Park, CA 90620 (G) (T) 
571. KURT T. DAVIES, 5733 Buckhaven Ct., Alexandria, VA 22310 (G) (T) 
572. CHRISTOPHER HALLEMEIER, 11857 Brookington Dr., Bridgeton, MO 


63044 (G)(T) 
so sonzenwosunn as ovse-ves ff 573. MATTHEW ALLISON, 32-20 89th St., Apt. 109, Jackson Heights., New 
SEEEEESESSEEE55E5 York 11369 (G) (T) 





574. ADAM HILL, 15126 Huntington Ct., Orland Park, IL 60462 (G) (T) 


REINSTATED MEMBERS: 

111. KITTY MILLER, 5125 W. Penn Pl., Pittsburgh, PA 15224-2223 (G) (T) 

148. ROBERT B. SIMPKINS, 3228 Lake Bayshore Dr., #419-O, Bradenton, FL 34205-5518 (G) (T) 
151. RON WORTH, 4416 Foothills Dr., Knoxville, TN 37938 (G) (T) 


224. CHARLES GATTUSO, 4201 S. Bannock St., Englewood, CO 80110 (G) + wildlife, vehicles, characters, 
colorful, planets, stars 


248, STEPHEN R. POSH, 37 Drake Lane, Fairfield, CT 06430-2924 (G) (T) 
285. PAUL COURTER, 35 Sandy Brook Dr., Spring Valley, NY 10977 (G)(T) cc lStA Hester 
286. LeROY H. CURTIS, 2117 Fisher Dr., Wooster, OH 44691-2123 (G) (T) 
292. REED COX, 728 E. Osage, Apache Jet., AZ 85219 (G) (I) 

304. GEORGE W. GREEN, 3421 Detroit St., Dearborn, MI 48124 (G) (T) 

389. DENNIS BURNELL, 235 N. Franklin St., New Bremen, OH 45869 (G) (T) 
404, H.R. HARLESS, 120 Kenna Dr., Charleston, WV 25309-2631 (G) (T) 


407. DIANNE F. TRAUTMANN, 3950 Split Rock Rd., Camillus, NY 13031-9721 (G) (T) + colorful, well- 
designed cards, artists, crafters 


486. ANGIE CONGDON, 3103 E. Pikes Peak, Colorado Springs, CO 80910 (NT) 


SHADOW MOUNTAIN AUSSIES 





CHANGES: 


154. LES FORS, 6064 Sprague St., Omaha, NE 68134-4642 (T) vets, MDs, police, govt., hotels, insurance, 
teal estate, recruiters, calendar cards, foreign, people named "Les", pet breeders/groomers 


237. B. A. SIMS, 79-B Society St., Charleston, SC 29401 (T) old, unusual, creative, famous, & cats 
446. fe HERSHEY, P.O. Box 645, Northfield, OH 44067-0645 (T) politicians, celebrities, famous people, 
s 


554. DAN MILLER, 2540 West Chester Rd., Coatesville, PA 19320 (G) (T) + hotels, banks, marinas, 
insurance companies, car dealers, bakeries 


- Fully updated ABCC Membership Lists are available now. Ordering instructions are on the front page of your current 
Membership List. Please follow those instructions carefully. Thank you. 


ABCC Member. Ss Ads: ABCC ADVERTISING POLICY 


Members of the ABCC may have free ads publi our newsletter, 
WANTED: FOREIGN-LANGUAGE CARDS, ines ROLE Om a begged rene ra = 
and odd-sized cards. Will generously exchange Some meme aro intereted in cards a2 oe 


cards according to your particular wants. ne ae nba 
MARSHALL J. LEVIT (ABCC. #569), 114 eas ae Baty re Cee 


plication in CARD 7: 
Pebblebrook Ct., Sugar Land, TX 77478 Be 
1. The content of the ed er mal to business cards—design, 


ads that 
el ati a ee 


SEEKING CARDS FROM THE HEATING, AIR 2, Ty ei NOV-COMMERCIAL, ony a 
CONDITIONING/COOLING, — REFRIGERA- pk yc hile na ae a in 
TION, SHEET METAL, and HVAC INDUS- 

TRIES. Will exchange 2-for-1. Please write er 25 i soprpei racer ai 
before sending cards. © DOUGLAS URBAN 

(ABCC #563), 26936 Westwood Ln., Olmsted shee CORR eh ere enn 
Twp. OH 44138 serge a be AC ao 


] WILL EXCHANGE 3 ILLUSTRATED CARDS for one of your fast food, motorcycle, bicycle, tattoo, 
risque, hot-rod, custom car, gasoline/automobile logo cards. D.S. TOTH (ABCC #319), 900 Long 
Blvd., Apt. #830, Lansing, MI 48911 


LOOKING FOR CARDS from Arkansas, N. Dakota, S. Dakota, Wyoming. I will exchange 5-for-1. 
RYAN DeVRIES (ABCC #273), 2509 Churchill Rd., Sarnia, Ontario; CANADA N7T 7H3 


I'D LIKE TO EXCHANGE CARDS WITH YOU--20 AT A TIME. REED HARMON (ABCC #550), 
5935 SW Seville, Lake Oswego, OR 97035 


WANTED: BUSINESS CARD ARTICLES from magazines, newspapers, etc. Will send you 10 cards 
for each clear Xerox copy you send me. Also, will send you 20 cards for 5 of your "collector" cards. 
TANYA GOODRICH (ABCC #130), 4109 S. 530 E. #28-B, Salt Lake City, UT 84107 


FUNERAL DIRECTOR WANTS FUNERAL HOME CARDS. I will send you 5-for-1. STEVEN 
SAGER (ABCC #317), 135 Robinson St., Binghamton, NY 13904-1544 


GENERAL COLLECTOR WILL EXCHANGE 20-25 CARDS AT A TIME. VICKY LOVETT 
(ABCC #328), 99 Bellevue Cir., Jacksonville, AR 72076 


WANTED: Cards from churches/mission agencies. Will exchange 3-for-1. CINDY WHITE (ABCC 
#356), 424 E. Miner St., West Chester, PA 19382 


FREE CARDS! I'll send you about 20 cards if you send me a SASE. (If you live overseas, please send 
me $1 in U.S. currency to reimburse my costs for postage and an envelope.) Supply is limited. 
MICHELLE ZASLAVSKY (ABCC #403), 1223 Wilshire Blvd. #555, Santa Monica, CA 90403 


Be) ie) Ge) 
@@® All submissions for the next issue of CARD TALK must be received by June 15, 1993. 


OFFICIAL ABCC NEWSLETTER 





Bist Avery N. Pitzak, Co-Editors [Phone: (303) cogpsias 
Darrell Christopher, Founder Hi Ml Mi Avery N. Pitzak, President 
Mailing Address: P.O. Box 460297, Aurora, CO 80046-0297 USA 


Summer Issue, 1993 


CHUCK CUNLIFFE Malet #322) was the subject of a pla write-up in 2 tne "PANORAMA" sec- 
eae of the Greeley (Colorado) Tribune in April. article spotlighted Chuck and told all about the various 

kinds of business ae he has in his collection. Chuck helped to spread the word oe the ABCC by mentioning 
our organization several times during his interview with the newspaper reporter, and that helped our organization 
get lots of exposure in Chuck Cunliffe’ s part of the country. 


Soneal & Sent members living in Jacksonville, Florida, met in to conduct an ional meeting of 
est ACC Dubbed the Cowford Busines Cord Cub CCowfond? aa the crigal came 

of the at city now known as Jac pion the new club's members held an election of officers, and LEE BOUR- 

etal ABCC #267) is their nee ident. WALTER ba bea (ABCC #469) aa new ABCC member 

MAUREEN B COURT (ABCC #543) are vice president and secretary respectively. To attract 


te rer he CHOC ran» on ad in a local an to meet , and for their Jul 
the Comfard Business Card Glatt arll be tation es Ste hoe Hele te deka a 
aracig one bel the newest ABCC members, AUDREY (ABCC #604), 


BARBARA RICCA Hie #22) treed a oo contribution of business cards to the Tempe (Arizona) 
Historical Museum. A longtime volunteer at that museum, when Barbara learned that there was an ongoing, 
major research project about the hi of old Tempe businesses, she offered to donate all of her Tempe cit 
business cards (ai along with a — of posters, which she also collects). Her contribution was weal | 
pol aS tah Irs or of museum's collections. ‘ecalectons The "Barture Koera Collet que number 
and Hopi just as all Fhe other artifacts in the museum's collections. "Barbara Collection" is in 
archival preservation at the Tempe Historical Museum. It consists of nearly 1,000 pieces. Very impressive! 


Sad news: JULIDA "JUDY" HUNT (ABCC #360) - Universal City, Tex: sed away. Her busi- 

ness card collection was one of Judy's eee) joys, and the ay she first cael the Tike ABCC CC, she screamed with 

Ms to learn that there are so many others et Saline her passion for business cards. Though Judy was an 
C member for less than a year, pe fine mupalrmend Si and she will be missed. 


THE BUSINESS-CARD HOAX OF THE CENTURY CONTINUES UNABATED . Fallacious rumors, 
soi tom fly witypiatel acc teks throughout the world about a litle British boy dying of cancer. 
ccording to these erroneous accounts, the li eal vee bie Ce BOOK recor for having the 
est number of business cards collected by one person. As reported several times jously in 
F; LK, this is all the result of confusion and mistakes. It is all a hoax. Lael! RAY (ABCC #83 ties 
attention the fact that the hoax is still alive and well, and is still ating strongly corporate 
America. The facts are as follows: Te tthe boy reported a te str as bag 7 ua is now ead 15 
years old. He did have a brain tumor, but it was papa erieae surgeons a few years ago. The lad 
wanted to get into the GUINNESS BOOK OF WORLD RECORDS, but y tetaae ae cards—not business cards, 
He never expressed any interest in business cards whatsoever. alse stories and chain letters will 
qeohably be civoalating stad drawing attention for years to come. tooo Pleat s Page] 


to our 
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A NEW NAME FOR THE ABCC--FINAL CALL: 
With few exceptions, our organization's members 
seem to be very much in favor of changing the 
ABCC's name to reflect the fact that we are truly a 
worldwide organization. Dozens and dozens of 
members have already responded with their recom- 
mendations for new names, and along with those 
suggestions they've enclosed enthusiastic letters of 
encouragement to reinforce their opinions that we are 
on the right track. 


Right now is the time for you to voice your opinions 
on this proposal. Currently, the ABCC has members 
on five of the seven continents. And recently, we've 
received several inquiries from prospective new 
members in South America, so it is just a matter of 
time until we have representation on six continents. 
(The only other continent is Antarctica, and nobody 
lives there permanently, so it doesn't even count.) 
What do you think? Isn't it time to amend the name 
of our organization to reflect the true scope of our 
membership and help make all our members feel a 
part of it? Write to me directly, and let me know what 
is on your mind. Your input on this matter should be 
mailed to me by no later than September 30, 1993. 


ADDRESS CHANGES: Please advise me promptly 
any time you move to a new address. It is not enough 
to just notify the post office. Our organization's 
mailings go out to you every few months, and each 
one is too important to depend on the post office for 
proper handling and forwarding. Also, when you fail 
to notify me of your new address, it frequently costs 
the ABCC additional money for repeated attempts to 
get your newsletters to you. 


Remember, if you move to a new address, and you 
wonder why your ABCC newsletters, membership 
lists, and exchanges have not arrived, perhaps it is 
because you have not let the ABCC and all its mem- 
bers know where you are. So, to avoid any unneces- 
sary delays, please be sure to inform us of your new 
address in a timely manner. Thank you. 


NEW OVERSEAS MEMBERS AROUND THE 
WORLD: AURIEL FINCH (ABCC #549) of 
Queensland (Australia) recently joined our organiza- 
tion, effectively doubling our membership representa- 
tion in the "land down under." Let's all help Auriel 
feel welcome, as we do with all our members through- 
out the U.S. and around the globe. SATISH M 
(ABCC #575) is a new member, and the first ABCC 
member in India. Welcome to ALL new members! 


DISPLAYS & EXHIBITS: During the past several 
months, a number of ABCC members have written to 
me for advice and suggestions for their business-card 
exhibits. I am glad to help any way that I can. 


THE BUSINESS CARD HOAX: False stories, 
rumors, and chain letters asking people to send business 
cards to Craig Shergold ("a little English boy dying of 
cancer..." ) will probably be circulating for years to 
come. Any time that you see a chain letter about this, 
or read about it in your local newspaper, please send a 
copy to me for our files. Interestingly enough, our 
organization has been able to get some excellent public- 
ity and exposure by bringing the truth of this matter to 
unenlightened newspaper columnists and others. 


Several weeks ago, I received an inquiry from an 
Allstate Insurance agent whose regional manager had 
distributed one of the phony chain letters to all agents 
and offices in his entire region, instructing his people 
to take the time to send their business cards to the little 
boy. The timing was such that the ABCC was able to 
prevent a major waste of man-hours for Allstate, and 
we were given a verbal "Thanks!" in a phone call from 
an Allstate official. Last year, we were similarly 
instrumental in preventing a massive waste of time and 
money on the part of the U.S. Air Force. That story 
was reported in the Summer 1992 issue of CARD 
TALK, and in fact, we helped save U.S. taxpayers an 
unimaginable amount of money. 
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BUSY, BUSY, BUSY ...: Over and above our usual 
summertime program of getting ready for next season's 
events (ABCC Auction, membership drive, member- 
ship renewals, etc.), the past several months have been 
extremely busy for the ABCC 2-person, administra- 
tive staff. Inquiries from potential new members have 
attained an all-time high. And thanks to the July 1993 
issue of KOVELS’ newsletter, which included a write- 
up about the ABCC, we've been virtually flooded with 
mail from people who want to know more about our 
organization. Publicity is good for the ABCC. It 
helps us grow. 


J00 SUPERCARD T55 


As you can see by the expanded SUPERCARD layout in this issue, FAMOUS NAMES proved to be one of the 
most popular themes. We had literally hundreds of candidates to choose from for this issue of CARD TALK. 
Unfortunately, we could not present all of them. The winners of this contest are: 


Ist Prize - CARL, BENDER (ABCC #333) -- 50 cards 
2nd Prize - HARRY YONTZ (ABCC #115) -- 30 cards 
3rd Prize - STEVE STRATTON (ABCC #261) — 20 cards 


While some cards entered in this contest were not well suited for black-and-white reproduction, judging and 
determination of winners for this and all SUPERCARD Contests are based on ALL the cards that each particip- 
ant submits. "THANK YOU!" to all ABCC members who took part. 


Several members have requested the theme of our next SUPERCARD Contest in which we will be looking for 
cards with UNINTENTIONAL HUMOR. For instance, we've seen cards from S. Smelsey (foot doctor), "Rusty" 
Nail (builder), Dr. A. Klutz (neurosurgeon), J. D. Flatt (tire salesman), and Annemarie Barefoot (welfare 
worker). The humor may be graphic (pictures) or verbal (words), but it must be obviously unintentional. This 
will be a challenging contest, so there will be a Super-Special Surprise BONUS in store for each of the top three 
winners. 


ee Sh ng ENTRIES Mele BE RECEIVED BY NO LATER THAN SEPT. 15, 1993. Be sure to 
WI g Membership Number. (3M Post-It pads work well for this purpose.) 

All US. oarbers see cua squats return postage if they want their entries returned--s 

envelopes, please. (We will make alternative arrangements with members living outside the U.S.) 0 






The Lighthouse y ete ; 
Barrie ; Leisure Properties 


4 MICHAEL JACKSON 
Sales Manager 


2929 E. Desert Inn Rd., Suite 20 
6X00 Baum Drive N.W Las Vegas, Nevada 89121 
noxville, Tenness fe he a 4 
Phone: (702) 734-1383 
cane ES DICKENS ‘ ia 5) Re 
Administrator F I) 


White Gates, Morley Green Road, 
Wilmstow. Cheshire Sk9 SNU 
Telephone: Wilmslow 523150 


MR __ 
DRENE BRENNAN (ABCC #137) : Be cciiicupene: rence: 
ROY A. CARSON (ABCC #539) *creeserees 
Joan Crawford, senasaxe» JERRY NOSTRAND (ABCC #295) 
JOHN BARNOCKY (ABCC #223) ye 
PATTI DUENEZ (ABCC #470) } Vinge ensure ng 2008 
KENT FLIKKEMA (ABCC}#448) R 





7445 Commerce Center Drive 
Colorado Springs, 
Colorado 80919 


Pax: (602) 527-8029 Pager: (602) 775-5576 
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TV « VCR « Service ELECTRICAL ASSEMBLIES, INC. 
S$ i 1003 Ist Ave. S.E. 
Rochester, Minn. 55901 
George Harrison 


Master Electrician TEKTRONICS 


Residential & Commercial Wiring 17 W. Granada Bivd. « Ormond Beach, FL 32074 QUALITY FLECTRICAL ASSEMBLIES 


INN GECe Larry King Telephone 
Blaeesic9ee NSS Ed Kennedy, Tech. (904) 672-1175 Purchasing Manager 507/288-9308 


Cae 
\~ S os 
JACK JONES 


Sales Representative 


CHAPMAN MOTORS, INC. 
15 E, Michigan Ave. 


Ypsilanti, Michigan 48197 Bus Phone 483-0322 


*, 
'», 


New Concept New Concept 


Luxurious Boat Slips With RV-Tralier 
Facilities on the Kalamazoo River, 
Saugatuck, Michigan. 

(Deep Harbor) 


Developer - Roger Moore 
Unique Properties 616-857-2191 323-9329 


Ss 


Salamyatees Corp. 


CHARLIE BROWN 
BRANCH AUTOMOTIVE SALES REPRESENTATIVE 


SAFETY-KLEEN CORP. 
2700 Mullins Court, NW 616/453-7922 
Grand Rapids, MI 49504 FAX, 616/453-4699 


979-5085 TAKE OUT 


CATERING 
Barge’ 
RCS; 


S) 


5190 COCONUT CREEK PKWY 
SANDY MARGATE, FLORIDA 33063 
DENNIS CROSSROADS SHOPPING CENTER | 


(218) 933.7683 OLD KIMBERTON AO 


OLD FORGE 


VIRGINIA GRAHAM KIMBERTON. PA 19442 


JOHN Q. ADAMS 813-247-4844 
800-282-6609 (FLA) _-— 


Century FASTENERS Corp. 


Nuts, Bolts, Scrows, Rivets 
AN, MS, NAS, Hardware - Electronic Components 


4771 DISTRIBUTION DR., TAMPA, FLA. 33619 


Johnson Toyota Inc. 
670 Grass Valley Hwy. 
Auburn, Calif. 95603 


Sonny Bono 


Auburn # 885-8484 
Sacramento # 988-0202 


“A Friendly Place to Buy” Grass Valley + 268-1024 


MecwW horter’s 


“A Whole Lot More Than A Stationery Store” 





MIKE POST 


Manager 


eek Blvd #1061 


313) 429-2066 


Mary Marten 


ANTIQUES & COLE: 


3937 Surrey Onive 
SALINE, MICHIGAN 48176 


(313) 348-9380 


The Diamon 


Michele's, Tearelay 


42273 W. Seven Mile Road 
MICHAEL ANSABA Northville, Mich. 48167 
. 


HARRY YONTZ (ABCC #115) 


State Inspection Emission Inspection 


HOOD’S AUTO REPAIR 
COMPLETE CAR CARE 


208 Cedar St. 
Jenkintown, PA 19047 
TU6-5156 


ROBIN HOOD 
Proprietor 


LUSTA R Dyeing and Finishing, Inc 


44 CARIBOU ROAD 
PO BOx $533 
ASHEVILLE, NC 29813 
704) 274-2440) 





DENNIS JAMES 
EXEC. V.P. MFG. 


National Education Center 


JEFFERSON M. DAVIS 
Electronics Department Chairman 


1380 South Sanderson Avenue 
Anaheim, California 92806-5629 
Telephone 714/758-0330 


JIM BROWN 
Senior Sales Representative 
Builder Sales 


4280 MacSway 
Columbus, Ohio 43232 
(614) 864-0255 

FAX, (614) 864-0275 


Merrell Dow 


MERRELL DOW PHARMACEUTICALS INC 
‘Supsidiary of The Dow Chemical Company 
Cincinnany, Ohio 45215 





— 
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Fred Allen 
Sales Recresentative |! 


GEORGE HAMILTON 


JEFF WYLER CHEVROLET, INC, 
State Rt. 32, P.O. Box 345, Batavia, Ohio 45103 
Tel: 1-513/752-3447 


Steven Ford 
Sales Representative 


3875 W. Hennetta Rd 
(716) 334-3250 


Rochester, NY 14623 





UNDA EVANS MATT 6:33 


SRIDALS - TUXEDOS - FORMALS - FLORIST 


| FORMAL OCCASIONS 
| 








> Prime Travel inteRNATIONAL 


NANCY WILSON: 
Manager 


(616) 957-4472 
2820 HORIZON S.E. GRAND RAPIDS, Ml 40508 











Professional Registered Parliamentarian 





9318 Faircrest Drive + Dallas. Texas 75238 + 


Pastry Boards Slicing Boa: 


ED SULLIVAN (717) 664-4116 


Cutting Boards Table Tops 


NATIONAL SALES MANAGER 


8380 N. Hwy, 61 
WHITE RAR LAKE. MN S51 10, 


MNTERSTATE 
Sart 
1a) Barr 10 


JACKIE STEWART 


Not tne Race Car Driver! 


1.81 Exit 10 8.0.2 


jesidence (717) 532-4 
Shippensburg, PA 17257 x ereal 


Have You Driven a Ford... Lately? 


*APPLIANCE REPAIR 


PLLLLG 


MPLE ELECTRIC 


116 NORTH COMMERCIAL 


Bupby Knox 
PH. 405-342-6621 


Hazet K 
TEMPLE, OK 73568 


Phone 405 946-3371 


FISHMASTER 
Mfg. Company 


825 N. Portland 
Oklahoma City 
Oklahoma 73107 
MORE FUN MORE FI8H EVERY TRF 
Wt CUSTOM FLOAT AMO PADDLE PUSHERS 


Jerry Brown 


Auto Telephone 


STEVE ALLEN 
Cellular Consuitant 


1151 Plainfield Ave. NE 


Grand Rapids, MI 49503 Telephone: (616) 451.0028 


DEE QUALLS (ABCC #207) «=ss=2s20=== 


TANYA GOODRICH (ABCC #130 


CROCKETT'S GUN SHOP 
10 Ju00 Srager 
PRESQUE ISLE, MAINE 04769 


DAVEY CROCKETT. owner 
Lic. #60100201.800019 


EDWARD BANIK (ABCC #139) 


W. (WAYNE) NEWTON 


SERVICE REPRESENTATIVE 


“Accessories - the final touch of confidence” 


KARLA 
JORDAN 
KOLLECTIONS 
LTD. 


(405) 787-8458 


Jewelry 
Accessories 
Wardrobing 


Anata Hild 


Okiahoma City, OK 


GREGORY C. PECK 





Electronics Sales Representative 


MPSA, South 
@ P.O. Box 378 
Oakton, VA 22124 


MD & VA 301-953-4884 
FAX 301-730-5861 
FAX 703-281-6966 


JUKE BOXES INCORPORATED 


Largest Selection of 
Reconditioned and Restored Juke Boxes 
Pry in the Country. 


Phone: 


1d Ford 
see 313-526-7447 


Service Manager 


Michael Jordan 


Sales Pepresentative 
The Canada Trust Company 
Kapilano 100 

107 Park Royal South 

West Vancouver, 8C. V7T 12 
Office: (604) 922-1244 

Res. (604) 987-8462 


Canada Trust /Realtor 


GEORGE BURNS 


S MANAGER 


Resthaven seca essoens 


Y ang MAUSOLEUM 


DANNY THOMAS 


Memorial Counselor 


P.O. Box 95048 
49700 S.W, 104th St. 


(405) 631-3888 
Oklahoma City, OK 73143 


CLASSIC KITCHENS 


ZACHARY TAYLOR 
KITCHEN & BATH DESIGN 


548 East Memorial 


Okla. City, OK 73114 Work 405/756-5822 


ARTIFICAL MOMEBAKED GOODS 
CHERRY PECAN STRAWBERRY BLACKBERRY 
PASTRIES. CORNGREAD TEMS. ETC 


The Rolling Pin 





(6025 North 20th Avenue/Phoenix, Arizona 85015 


JIM BAKER /Buyer 
(602) 249-0212, Ext 2291 


DONNA DIXON 
OFFICE (804) 467-2600 
EVENINGS 467-0855 


- 


Goodman Segar Hogan 


RESIDENTIAL SALES CORPORATION 
5224 INDIAN RIVER AD., SUITE 118 / VA. BEACH, VA 23464 


Builders Of Quality Pools 


knox quality pools, inc. 


9221 Oak Ridge Hwy. At Pellissippi Parkway 
Oak Ridge, Tn 37830 


Knoxvitie 637-5984 
Oak Ridge 483-0137 


GARY COOPER 
Service Manager 








“‘DOUG"’ FAIRBANKS, SR 


ELONGATED COIN COLLECTOR/EXTRA-ORDINAIRE 
Buy--TRADE--SELL 


5937 BEADLE Drive 
JAMESVILLE, NEW YORK 13078 


PHONE 315/469-4682 


MEMBER - T.E.C./TAMS/IKO > TAMS/N.J.E.8. 


HIGHWAY FIVE CHEVRON 


9415 HIGHWAY 5 
DOUGLASVILLE, GA 30135 
AMERICAN & FOREIGN CARS - GENERAL REPAIRS 
AIR CONDITIONING, BRAKES, TUNE-UP AND 
FRONT END ALIGNMENTS. 


BILL MURRAY (404) 949-3696 


GODFREY COMPANY 


one of the Fleming Companies 





Robert Wagner 
District Manager 


1200 West Sunset Drive 
Waukesha, Wisconsin 53186-6597 
Telepnone (414) 542-9311 


MOST BAND 
AND RECORDING 
EQUIPMENT AVAILABLE 


EXPERT ELECTRONIC 
a 
INSTRUMENT REPAIR 


THE MUSIC SIIOP 


2919 Peach Orchard Rd. 
796 - 1085 
BUY-SELL-TRADE 


AUDIO-VIDEO ¢ RICKY 
MUSICAL EQUIPMENT (Oumar) 


CARL BENDER (ABCC #333) 


DICK CLARK 


COLLECTABLE ARMS 


New 703-562-2267 
LOCKHAVEN DR. NW. 
ROANOKE, VA. 24019 


703-366-2267 
Professional Arms Consultant 


767-6010 
Days OM Thurs. & Fri. 


Jleming Tine Furniture 


BING CROSBY 


Sales Manager 


5232 Summer Avenue 


Memphis, TN 38122 Perimeter Mall 


Jfallagher. 


STAINED GLASS 
BUCKS COUNTY PENNSYLVANIA 


(215) 860-0989 


Wa Niece 


S456 UNION RO ® BUFFALO. NY 14225-5197» 716 684-45S5/FAX 684-4608 


John Kennedy 


Account Executive 


WILLIE SUTTON 
Service Supervisor 


CANTEEN COMPANY 

Division of TWP win ty 
3101 Spring Forest Rd.. P.O. Box 58027 
Raleigh. NC 27658 


(919) 872-3331 
1-800-662-7554 


Ry ROSS VALLEY 


MEDICAL GROUP 
Joan Collins 
Certified Ophthalmic Technician 
415-925-3660 


1000 South Eliseo Drive * Suite 203 
Greenbrae, CA 94904 


... WE'RE BEING SAT ON 


TOOL & ALL OVER TOWN... 
DINETTE 
FACTORY 


“JACK DEMPSEY” 
4144 N. ORACLE ROAD 


TUCSON, ARIZONA 85705 (602) 887-0977 


peaor® 


R. B. (ROCK) HUDSON 
REALTOR® 


LONG & FOSTER, REALTORS® 
Alexandria /Mount Vernon 


6300 Richmond Highway Office: (703) 765-3160 
Alexandria, Virginia 22306 Res.: (703) 998-6955 


SALTWATER Sl thin’ FRESH WATER 
any 
For all your “Fishy” Supplies 


DAVID LETTERMAN 
615) 584-1925 


5103 KINGSTON PIKE 
KNOXVILLE, TN 37919 


CONVENTION RECORDINGS 
* INTERNATIONAL, inc. 











STEVE MARTIN 


13030 Starkey Road, Suite 5 
Largo, Florida 34643 


(813) 581-5918 
(813) 581-2909 


Lloyd Walker Real Estate 


610 S. Franklin Street * Greenville, MI 48838 


Robert Young 
Associate 


a 


Phone: 616/451-3678 * Fax: 616/451-0812 
143 Benjamin S.E., Sutte One + Grand Rapids, Mi 49506-1664 





ABCC Membership List: 


CHANGES: 

293. BETTY MARTIN, P.O. Box 97, Warsaw, NY 14569 (T) chambers iF, CU RRRRS AS 
of commerce, verticals, Oriental restaurants, dogs, cats, & other animals punt 

302. MICHAEL D. RICHTER, SR., 200th TAMMC, PSC 2, Box 6304 pm, DELICATESSEN 


APO AE 09012 (T) foreign, politicians, celebrities, restaurants, 
antique 


6709 REISTERSTOWN ROAD, BALTIMORE, MD. 21215 / PHONE 358-9222 





329. DAWN FULLER, 60082-2 Madruga Rd., Ft. Hood, TX 76544 (G)(T) 
388. JARIJUHA KIVINI Ratalinna B 19, SF-28100 Pori, FINLAND (G) (T) 
365. LORA SCHROCK, 2604 Arrowhead Dr., Rapid City, SD 57702-4226 (G) (T) + banks, newspapers 


397. SHEILA SHOEN-SANTANA, 5406 Decatur St., Orlando, FL 32807-2122 
(G) (1) 


404. H. R. HARLESS, Three Sunshine Lane, Avon Park, FL 33825 (G)(T) 


406. LINDSAY BOLT, 78 Gifford Ave., Willimantic, CT 06226 (T) black, odd 
shapes, skating, Drogins, Phase 4, famous people, antique dolls, humorous, 
creative designs, artistic, colorful, photographers . . . write for list 


553. KEVIN MURRAY, General Delivery, Whippleville, NY 12995-9999 (G) (T) 


539. ROY A. CARSON, P.O. Box 61771, Boulder City, NV 89006-1771 (T) 
animals, foreign, hobbies/collections, maps, mayors, outhouses, police, postmas- 
ters, pyramids, radio/TV, cards w/ "17," "CARSON," or city/county w/ 
official seal 





574. ADAM HILL, 237 Driftwood Dr., Frankfort, IL 60423-9239 (G) (T) 





Coming this Fall... 


ABCC Auction 
1993 









Can you really mail 25 cards for just 
one stamp? Maybe yes, and maybe no! 





Avoid the Embarassment of 
mailing trades “Postage Due" 


Save Money on Postage 
Eliminate Guesswork 


POCKET POSTAL SCALE 


See peee aw weighing packages at home or 
in the office. Calibrated in grams and ounces. Weighs up to 
100 grams or 3.5 ounces. 


Order 1 for $3.00 is; SO + .SO postage)...or 
Order 2 for $5.00 (nothing extra for postage) 


Send your order (w/ check or money order} to 
AMERICAN BUSINESS CARD CLUB 
Avery N 





¢ 





















a297 
Aurora, CO 80046-0297 





Please allow 4-4 ani for plier: Prices apply to U.S. orders 
only, Write to Avery N. Pitzak FIRST for Tastructions on 





Watch for details in the next 
issue of CARD TALK. oni 











New ABCC Members: 


542. JON C. SHAKESPEARE, 502nd Eng. Co., Unit 31117, 
Box 35/110, APO, AE 09164 (G) (T) 


543. MAUREEN BETHENCOURT, 9765 Southbrook Dr., Apt. #2412, 
Jacksonville, FL 32256 (G) (T) t~ 4 


544, EDWARD S. KOSCIOLEK, P.O. Box 488, Southport, CT 06490 (G) (T) 

545. TERI KESTNER, RR2, Box 198, Camp Point, IL 62320-6990 (G) (T) 

546. WALT BLAIR, 2821 S.W. 167th Pl., Seattle, WA 98166 (G) (T) 

547. BECKY DREES, P.O. Box 3324, Pittsfield, MA 01202 (G) (T) 

548. D. JEAN THEIS, 533 St. Patrick Rd., Baltimore, MD 21206-2113 (G) (T) 

549. AURIEL FINCH, P.O. Box 805, Dalby 4405, Queensland, AUSTRALIA (G) (1) standard size cards only 


575. SATISH M, No. 12 Market Road, Basavanagudi, Bangalore-4, INDIA 
560004 (NT) 


601. JIMMY FELDMEIER, 404 Chickasaw Rd., Chattanooga, TN 37411 (NT) 
602. BILLY FELDMEIER, 404 Chickasaw Rd., Chattanooga, TN 37411 (NT) 


603. THOMAS J. PORRINO, 372 Moraine St., Brockton, MA 02401 (G) (T)+ 
standard-size cards from banks, federal/iocal govt., colleges, military 


604. AUDREY FRANK, 9 Aviles St., St. Augustine, FL 32084 (G)(T) 


605. LOUIS GIAMPIETRO, JR., 762 N. Bucknell St., Philadelphia, PA 19130 
wn 


606. CARMELA TULIANELLO, 412 Marsdale Ct., Webster, NY 14580 (G) (T) 





607. MARGARET DION, 5779 Maley Dr., Goleta, CA 93117 (G) (T) 
608. KATHIE SWAFFORD, 5444 6th St., Lubbock, TX 79416 (G) (T) 
609. MARY PALERMO, 4130 Philmont Ave., Port Arthur, TX 77642 (G) (T) 


REINSTATED: 


308. ROD LEWIS, Box 1675, Collegedale, TN 37315 (G) + political figures BiG nels ape 2 
332, DEBORAH McDANIEL, 21 Northgate Dr., #20, Monroe, LA 71201 (G) (T) 
337. SANDY MILLER, 59751 M-66, Centreville, MI 49032 (G) (T) colorful 
378. AARON HIRSH, 135N. Sth Ave., Highland Park, NJ 08904 (G) (I) 

427. KATHERINE WATRY, 80 Vernon St. #3, Oakland, CA 94610 (G) (1) 


498. H. EVERETT LaBELLE, RFD #1, Box 680, Masterman Ave., Wilton, ME ee 
04294 (G) (T) face Moracicaieies 


Tucson, AZ 85705 





ABCC Members’ Ads: Bene 
on = neti 


WANTED: BUSINESS CARD ARTICLES ae rt ar inetd in cards colette, wile 

from magazines, newspapers, etc. Will send you 

10 cards for each clear Xerox copy you send me. she aad trey 

Also, will send you 20 cards for 5 of your "collec- ; 
tor" cards. TANYA GOODRICH (ABCC #130), cate tea ig ee Soe 


4109 S. 530 E. #28-B, Salt Lake City, UT 84107 
pa NON-COMMERCIAL,. Only noe-pogpety 
Sh Sentero su 
SEND ME A LIST OF CELEBRITY BUSI- 


NESS CARDS YOU HAVE TO TRADE. I'll ai Pete ae ee Se 
make you a special offer for those that interest me. 

CARL BENDER (ABCC #333), 218 Knoxboro ees he A eta a 
Lane, Barrington, IL 60010 ea 


WANTED: CARDS FROM THE GRAND CANYON & CARDS WITH DISNEY CHAR- 
ACTERS . . . for my entire want list, refer to my entry on the "New Member” page of this issue of 
CARD TALK. MAUREEN BETHENCOURT (ABCC #543), 9765 Southbrook Dr., Apt. #2412, 
Jacksonville, FL 32256 


LOOKING FOR CARDS, old or new, from Yakima County, Washington (including the towns of 
Zillah, Granger, Sunnyside, Brownstown, Toppenish, Mabton, and Prosser), Will trade 1 for 1. 
MARIE B. FULLER (ABCC #525), 401 N, "G" St., #309, Tacoma, WA 98403 


I WILL SEND YOU 10 CARDS for each card you send me representing a Scottish bagpiper. 
TERRY BERGER (ABCC #97), 100 York St., Apt. 5-D, New Haven, CT 06511-5611 


PLEASE SEND ME YOUR BUSINESS-CARD COLLECTOR'S CARD, and I will send you 
mine plus a few extras. Also seeking old/antique cards, odd/unusual cards, and cards from photo- 
graphers and newspapers. JACK GURNER (ABCC #124), 116 Dupuy St., Water Valley, MS 38965 


DO YOU HAVE ANY CARDS THAT ARE COLORFUL, vertical, transparent, odd-shaped, or 
cards with cartoons or comics on them? For each one you send me, I will send you an interesting, 
unusual, or well-designed card in retum. ADAM HILL (ABCC #574), 237 Driftwood Dr., Frankfort, 
IL 60423 


I have been ill for a while, and I've had to suspend most of my usual activities and correspon- 
dence. 1 will answer your letters and exchanges just as soon as I am able. Peace & Joy. BOB 
WOELFLE (ABCC #400) 


I'LL SEND YOU 5 CARDS for each photo card you send to me. 10 cards for your "collector" 
card. PATTI DUENEZ (ABCC #470), 2040 Main St., #108, Santa Clara,CA 95050 


Q0Q0aqae0 


@@ All submissions for the next issue of CARD TALK must be received by September 15, 1993. 


OFFICIAL ABCC NEWSLETTER 





Sue & Avery N. Pitzak, Co-Editors (Phone: (303) 690-6496] 
Darrell Christopher, Founder Mi M MM Avery N. Pitzak, President 
Mailing Address: P.O. Box 460297, Aurora, CO 80046-0297 USA 


Autumn Issue, 1993 
SPECIAL ABCC AUCTION ISSUE 


BARBY FAIRBANKS EIDE (ABCC #387) read a question-and-answer column in the August 29th issue of the 
Austin American-Statesman, to which someone had written in to ask about the validity of the Craig Shergold 
story. Columnist Jane S. Greig revealed the true nature of the hoax, and Barby Eide sent Greig a FAX to provide 
additional information about the Shergold fiasco, and to inform the columnist about the ABCC. About two 
weeks later, Greig's column included a brief item about Barby Fairbanks Eide and the ABCC. It also provided 
readers i address for contacting us, which has already resulted in a number of inquiries from potential new 
ABCC m i 


For nearly two years, CARD TALK has brought ABCC members information and updates on the Craig Shergold 
business card hoax, which has spread worldwide. Briefly, chain letters and FAX transmissions requesting that 
people send business cards to fulfill the wishes of a "little boy dying of cancer" have resulted in what continues to 
be a steady influx of millions of business cards intended for someone who doesn't want them, and never did. 
Millions of business cards arrive each month--usually one card per envelope--and they go, unopened, to the 
recycler to be reduced to pulp. 


Now the beginnings of yet another hoax are starting to appear. J. J. KIVINI (ABCC #388) submitted a clipping 
from the August 14th edition of Helsingin Sanomat, a Finnish newspaper, reporting on deceptive and deceitful 
uses of business cards in Finland. Reportedly, police there have caught individuals employing business 
cards--either borrowed, found, or forged--to establish false identity and to fraudulently acquire merchandise, 
such as computers and other valuable items. [Cons and scams like these are widespread, and they are certainly 
not limited to Finland. Clearly, much of the problem may be due to the unwise and careless acceptance of busi- 
ness cards as a valid form of ID, however, media coverage and potential for the public's over-reaction to it might 
indeed ultimately affect availability and distribution of cards for other than business purposes. ] 


DRENE BRENNAN (ABCC #137) brings to our attention an August 24th story printed in a London (England) 
newspaper, describing how the British Telecom, the British telephone company, is mounting a new offensive 
against indecency and obscenity in their public phone boxes (public telephone booths). According to the article, 
students and other individuals are being paid as much as the U.S. equivalent of $225 for putting London prosti- 
tutes' business cards up on the walls of the telephone boxes. The cards are a particular problem in central Lon- 
don, affecting approximately 500 phone boxes. British Telecom estimates that 20,000 cards per week are being 
placed in those call boxes, and that it will cost $75,000 to have a contractor remove them. One telephone com- 
pany official reports that they are clearing cards out as often as three times each day. 


An interesting item, sent in by JACK GURNER (ABCC #124), tells about the U.S. Postal Services latest intru- 
sion into the retail printing market. According to the June 1993 issue of Quick Printing, a trade publication tar- 
geted at commercial print shops and copy shops, the U.S.P.S. has installed vending machines in the lobbies of 
post offices in and around Washington, D.C., which produce and dispense custom-printed stationery, labels, and 
various other items including, of course, business cards. The machines are reportedly doing a "brisk business." 


be daar ote St ee 
torial Material: All Rights Reserved. 


The President's Page 


WE'RE GROWING!: With this issue of CARD 
TALK, our organization announces more than a dozen 
new members. Welcome, one and all! Included 
among these are two new overseas members, 
BEHZAD MAJIDI (ABCC #612) in Tran, and 
CLAUDIE AROUX (ABCC #615) in France. We 
are indeed growing as a worldwide organization. 


RECRUITING AND SPONSORING NEW 
MEMBERS: Our association has a policy that en- 
ables our members to earn free membership in the 
ABCC by encouraging new members to join us. 
WALT ROBERTS (ABCC #3) recently took advan- 
tage of this policy by sponsoring his fifth new 
member. As soon as that member joined, we awarded 
Walt a year of membership, dues-free! 


This benefit is open to all ABCC members. For every 
five new members you successfully encourage to join, 
you will receive a new and updated ABCC Member- 
ship Card/Certificate showing that your term of mem- 
bership has been lengthened by one calendar year. By 
taking full advantage of this policy, it is possible to 
keep your membership going without paying any dues 
at all. Certainly, there are not many other organiza- 
tions who offer this same money-saving benefit to 
their members. Most of all, this policy is important to 
us because the ABCC can thrive only with continued 
and sustained growth. The wider our network ex- 
pands, the more it will benefit all our members. 


There are a number of ways ABCC members can help 
to bring new members into our organization. As men- 
tioned above, when our club benefits from five new 
members, you benefit by getting dues-free member- 
ship. This also applies to any new members you 
might attract to our organization by getting yourself 
written-up in your local newspaper, being interviewed 
on radio or TV, or doing a business card exhibit to 
help publicize our special interest and the ABCC. 
(Always remember to provide our address so that 
anyone interested will know how to get in touch with 
the ABCC.) Our membership applications ask new 
members to specify how or from whom they learned 
about the ABCC. With that information, I am able to 
assign appropriate credit for sponsoring new 
members. 


INCREASING OUR ADVERTISING, PUBLICITY, 
AND RECRUITMENT. To help our association 
grow, the ABCC will be focusing greater effort toward 
making more and more people aware of us. As admin- 
istrator of the ABCC, I have plans to increase the 
ABCC's program to generate publicity by doubling or 
tripling the volume and frequency of press-release 
mailings to the media. Each time we are written-up in 
a newspaper or magazine, and each time we get cover- 


age on TV or radio, we gain new members. Whenever 
possible, we augment this with paid advertising. 


ABCC AUCTION 1993: This is the time of year 
when we hold our ABCC Auction. The annual Auc- 
tion is a multi-purpose event which is important to our 
club and its members in several different ways. 


First of all, the ABCC Auction is fun. It is a special 
and much-anticipated event that many of our members 
look forward to participating in each year. Through- 
out the year I spend hundreds of hours searching for 
unique, unusual, rare, and extraordinary business 
cards--the kinds of cards that we simply don't en- 
counter each and every day. Some of these are cards 
that most of our fellow members may otherwise never 
have encountered at all. It is not unusual for some of 
these particular cards to require weeks, months, or 
even years of focused effort to acquire for the ABCC 
Auction. (For example, it took years to locate and ac- 
quire etched-glass business cards for the Auction!) 


In addition, a small number of dedicated, helpful and 
supportive members make special, welcome, contri- 
butions of their surplus cards to the ABCC. Some of 
these cards provide supplementary Auction material, 
and the remainder of the cards are used for various 
other ABCC promotional purposes. J want to take this 
opportunity to express my heartfelt thanks and appre- 
ciation to those members who have helped me with 
this year's Auction. Thank you! 


Also, this is a vital, fund-raising event which we de- 
pend upon to generate much-needed revenue to pay for 
your club's advertising and publicity campaigns. It 
helps pay for the supplies, printing and reproduction 
fees, and the postage we require for periodically 
sending out news releases to the media, and for re- 
sponding to inquiries from prospective new mem- 
bers around the world. The ABCC Auction is so very 
important to the continued well-being of our organiza- 
tion that even as you are reading this, I am hard at 
work seeking, searching, pursuing, and acquiring some 
very remarkable and unusual business cards for next 
year's event. Your assistance and contributions are 
always welcome. 


x KK KK 


Stave a safe, happy 
and healthy 
SHtoliday Season! 


Watch for the next CARD TALK and your new 
ABCC Membership List to arrivein January. Cd 


ooo SUPERCARD oo+ 


UNINTENTIONAL HUMOR attracted a smaller but much more select array of entries. Participants needed to 
search painstakingly for appropriate entries, and because of the challenge involved, the top three winners 
will receive a special added prize for their efforts. Winners of this contest are: 


Ist Prize - EVELYN TAYLOR (ABCC #43) -- 50 cards + BONUS 
2nd Prize - CURT CLEMENT (ABCC #242) -- 30 cards + BONUS 
3rd Prize -- ED BANIK (ABCC #132) -- 20 cards + BONUS 


Judging and determination of winners for this and all SUPERCARD Contests are based on ALL the cards that 
each participant submits. "THANK YOU!" to all ABCC members who took part. 


The next SUPERCARD Contest is entitled "POCKET-SIZED ART." We will be looking for cards so artistic 
and creative that they would seem almost out of place among most other business cards. These cards would be 
more at home in a tiny frame than in a Rolodex. Don't forget, imaginatively-designed black-and-white cards are 
just as valid as full-color designs, so do not limit yourself to colorful cards only. Imagination, artistry, and 
creativity will be the three standards by which we will judge entries for this new SUPERCARD Contest. 


nen Spacer ae MVST BE ee BY NO LATER THAN DEC. 15, 1993. Be sure to 
a ¢ ember ber. (3M Post-It pads work well for this pepe’) 

All US. moenihed an ciclo sdecinte suit pe if they want their entries returned-stamps only; _n 

envelopes, please. (We will make alternative arrangements with members living outside the U.S.) O 





Phone — Delivery 
Home (615) 262-3438 


imoadey = Sisciey ‘r “% pat A Mobile (615) 341-3514 
Bill Chopp ra # Rustic Ridge Landscaping 


Complete Lawn Maintenance 


GOURMET MEATS Landscape installation + Water Features 


Rock and Timber Construction 


15425 WEST 7 MILE P.O. Box 8115 
Detroit, Mich. 48235 TIM STONE Gray, TN 37615-8115 


& Judy C. Law 


COURT REPORTER 


1806 Rock Bluff Rd., Hixson, TN 37343 (615) 842-5471 


Providing deposition and courtroom 
stenography services to Chattanooga and 
the surrounding area. 


Chilhowee Hills Baptist Church 

<q KNOX COUNTY SHERIFFS DEPT. “the Place of New Beginnings” 

JAMES TRIPP John L. Shepherd 
NARCOTICS Pastor + Teacher 


(615) $21-2432 4615 Asheville Highway 
400 Main AVENUE TeLEsERvE 21-2243 Knoxville, Tennessee 37914 
Kwoxvitte, TN 37902 Fax (615) 521-2145 Phone: (615) 522-CHBC 





Interior and Exterior Landscaping 


STUART ROW 
Horticulturist 


7801 Kingston Pike + Knoxville, Tennessee 37919 
Phone (615) 693-8416 


FOR ALL YOUR STUCCO NEEDS, 


hm Patchatt Contracting 


STUCCO FINISHING . RE-os . BASES 
PARGING - 


CALL 992-5082 


20 FOOT PIPE SCAFFOLD RENTALS. 


T. BUSHMAN ForEsT ProoucTs INC. 
P.O, BOX 265 PHOENIX, MO 21131 
(301) 472-2044 


BUSHMAN 


THOMAS F. BUSHMAN, Pres, 


Dried Flowers & Herbs 
Gathered from My Country Garden 


The Rose Garden 


Ellen Weedman 
(901) 476-2662 
Rt. 1, Box 348 
Covington, TN 38019 


House Washing 


Rusty’s Paint Service 
Commercial Residential 


Free Estimates 346-9210 


KNOX COUNTY SHERIFF'S DEPT. 


DaviID HUNTER 
DETECTIVE 


400 Mais Avesve (615) 521 


Ksowvitue, TN 37902 


AQUARIUM SERVICE 
DAVID R. HERRING 


FAMILY DENTAL ASSOCIATES 


Thomas Chou, D.M.D. 


4636 MAIN STREET 
READING, MA 01847 
(617) 944-0072 


22 ADINE LANE 
CHELMSFORD, MA 01824 
(08) 256-7581 


TOP GUN RETRIEVERS 
“Duel Purpone Labrador” 


2278 Jonesboro Road 


Cathy and Gary Wotte 
Bristol, VA 24201 


(703) 669-6494 


/ 


219 Space Park Or 
Naanite, TN 37211 
(918) 781-2777 


ROBERT STEEL 


10824 Dutentown Rosa 
Knoxwile, TN 37832 
(613) 675-0800 

FAX (618) 675-0083 





374. LIONEL MESERVIER, 3 Jan Blvd., Lewiston, ME 04240 
375. RUTH RAY, Route | - Box 130, }euepure, Ul 62974 (G) (T) 


426. LISA KOBEL, P.O. Box 53, Bluff Springs, IL 62622 (G) (T) 





REINSTATED ABCC MEMBERS: 


196. DAVID C. PETER, wigs Center, Spring City, PA 


19475 (G) no oversized cards 
(T) famous people, corp. executives, politicians, musicians 


+ churches, Christian themes . . 


813/789-3008 


DRY CLEANERS/LAUNDROMAT 


GLENDALE. 4389 E MISSISSIPPI AVE 
EAST OF COLORADO BLVD. 
AURORA: 410 S CHAMBERS RD 
ALAMEDA/CHAMBERS 
(303) 756-8330 


DAVID JACKSON 
671-9430 
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a 
1, ABCC Auction 1993 opens officially on November 1, 1993--MARK YOUR CALENDAR! Any bids mailed prior to that date will be disqualified and returned, a 


2, Lots offered for bids are described in this issue of CARD TALK Participants must formulate their bids based on these descriptions. NO XBROX COPIBS | 
OR PHOTOGRAPHS OF CARDS WILL BE PROVIDED FOR BIDDERS, as copies do not do justice to many of these cards, and may be misleading, 


Bach lot is listed with a designated MINIMUM ACCRPTABLE BID (MAB), MABs are provided as starting points for bids. These are not "prices. 
serve a8 guidelines for the bidding process--lesser bids for these lots will be automatically disqualified, MABs include fees for shipping and ae | | 


ALL BIDS WILL BB SUBMITTED BY MAIL, High-bid status will not be revealed prior to the close of the Auction, In case of a tie, the bid with the earli- a 
est postmark will be deemed the winner, In a few instances, where multiple copies of auction lots are available, 2nd- and ‘ed-place bidders will be fi 
offered yeas to match the winning (high) bid to acquire equivalent lots. The ABCC will not be responsible ‘for bids, notices, or auction lots a 
that are lost, delayed, or damaged in the mail, 


All participants should send a deposit equal to at least 50% of the total of their bids, Deposits on bids for more than one lot should be combined in one 
payment, and the bidder will attach a list ie a breakdown of how the funds are to be distributed among the various lots, All bids that are un- 
clear, incomplete, Hehe ambiguous, illegible, or confusing will be returned to the bidder for clarification and resubmission, Qualification will be based 
on the most recent post mark, Please’ send a check or money order fin 0.5, funds ONLY) with your bids, Send no currency unless agreed upon 
by prior arrangement, a 


Bach bid sheet a include the bidder's full name, ABCC enter funbe es complete as and a listing of bids in lot-number sequence, BID IN- a 
CREMBNTS IN FULL U.S. DOLLARS ONLY, When submitting bids, all pants 


need to include a first-class stamp to be used for sending notifi- [ji 
cation to he winners or to mail refunds to non-winning bidders, All rae eee correspondence should be addressed to: | 


Avery N. Pitzak, ABCC Auction, P.O. Box 460297, Aurora, CO 80046-0297 USA 


, The bidding process closes at midnight, November 30, 1993, All bids must bear a November 1993 postmark, Bids with postmarks later than November 30, | 
1993 will be disqualified and returned, TELE TTT TTT TT | 


scan bids will be determined December 10, 1993, and winning bidders notified soon thereafter, Win- [jj 
idders’ deposits are non-refundable, and subject to forfeiture should the winner fail to make a 


nin, 
pr of the balance due within ten (10 working da an of the date of notification, All monies will 
returned to sicmeaeil idders as soon as possible after the close of bidding. | | 
. Until paid for in full, all lots remain the property of the ABCC. All transactions are final, |_| 


, ABCC AUCTION BONUS: Provided that all auction lots receive at least one adie bid, a ABCC will a 
hold a special drawing for a wag! icipants only. For each qualified bid received (whether | | 
you win those lots or not), be entered into the iene i bids, 5 chances 4 et The 
prize is a set of 100 fabulous, dgkeresiys PHASR 4 business cards--valued at more than $1 a 
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ABCC AUCTION 


1993 





1. 


. BUTTERFLY DESIGNS 


. ODD JOBS & TITLES 


. CATS, CATS, CATS 


GENERAL ASSORTMENT MAB: $18 
500 general cards 


. GENERAL ASSORTMENT MAB: $34 


1,000 general cards 


. PHOTO BUSINESS CARDS MAB: $16 


70 colorful photo cards 


SCHW. MAB: $25 


PiMiteD: EDIHON. tal 100 made for a 


him upon his retirement from active duty) 3 


. PHASE 4 ASSORTMENT MAB: $16 


25 dazzling eye-catchers 


. WOOD BUSINESS CARDS MAB: $9 


10 cards printed on 10 different varieties 
of woods (walnut, maple, cypress, spruce...) 


MAB: $9 
A rare assortment of 70 cards using creative 
butterfly motifs and designs 


25 dible cards t see on 
incredible cards representin le in 
strange, unusual, unexpected. nd od oddball 
jobs (lexicographer, vexilologist. . 


MAB: $15 
100 cards depicting/describing cats and 
breeders; some full-color illustrations 
ae aD STATES (PLUS) MAB: $8 
More 50 — cards, oe 
biennoet in each of the United tates 


most U.S. territories & oe (D.C., 
Puerto Rico, USVI, Guam 


. LOTS OF COLORS 


50 uncommon cards, each rine vin y 
least three different colors of ink 


. RAINBOW DECK 


A deck of 75 cards, and ae one hte a 


among them! Bright, vivid colors and soft 
pastels, Add a splash of color to your 
collection 


Clddepobite 
150 cards with U.S. and iidtioeat igs 


pes STAMPED CARDS — MAB: “Lost 
5 cards--but not Be paper and 1 


Thee ao are hot-stamped with bright, 
colorful, gleaming, “metallic and non- 
metallic foils 
. EMBOSSED CARDS MAB: $10 


100 exceptional cards with embossed words 
and/or graphics 


#2*4* READ RULES, CARBRULLY. 474°" 
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20. 


21 


22s 


23% 


. CENTURY 21 
85 cards from Century 21 real-estate 


24. DESIGNER VERTICALS 


. DESIGNER CARDS 


Tol extMorcinary busines cat Fi? 


raised images topped with gleaming foils 


. HEAVY ETCHED METALI MAB: $15 


An exceptional business card, etched in 
. silver-gray metal and accented 

ith’ sky-blue enamel. Very impressive. 
(Weighs 1/10 of a pound!) 


. HEAVY ETCHED METAL IT MAB: $15 


nD very igor business card, 
deeply etched in bronze-colored metal. 
Statue of Liberty theme. Incredible! 
(Weighs 1/10 of 4 pound!) 


MAB: $7 
ents 
across the U.S.; there's even one from 
Australia, and a photo card! 


3 FEET OF CARDS!! MAB: $5 
3 die-cut cards, each shaped like a foot! 


STATE GOVERNORS MAB: $12 
Business cards from the chief executives 
of 13 different states; 4 cards are signed 


AROUND-THE-WORLD | MAB: $9 
15 cards from different locations around 
the eh ee U.S. or Canada) 


VERTI MAB: $15 
100 Te aliydesipiod business cards 


_ MAB: $13 
50 remarkable, creative, vertical designs 


RDS MAB: $19 
100 beautiful, artistic, and creative custom- 
designed cards 


. OLD BUSINESS CARDS I MAB: $14 


50 cards that date back to x. 1946 thru 
1959; like new nee 


27, OLD BUSINESS CARDS II MAB: $27 


. OLD, DESIGNER CARDS 


100 cards dating from about 1946 thru 
1959; like new 


. OLD, ENGRAVED CARDS MAB: $11 
WwWIil 


25 engraved business cards, post- 


MAB: $13 
25 designer cards from the 40s and 50s 


30. as CENTURY CARDS I 


. LAW ENFORCEMENT I 


7 
yery early, colorful business gee 
dace back fo the mid-1880s; good cond. 


. 19th CENTURY CARDS II MAB: $13 


10 very early, colorful business cards 
dating back 0 “the mid-1880s; good cond. 


. MEDICAL INDUSTRY 


MAB: 
100 cards from doctors, dentists, etc. 


MAB: $9 
3 cards from the chief honchos (directors/ 
commanders) of some legenc law 
enforcement organizations, including 
Scotland Yard! 


= 


ah Ae ea en eens 
various law-enforcement agencies 


of 


35. SHEETS OF CARDS I MAB: $3 
S uncut sheets of business cards with 3 

_ to 4 cards per sheet 
36. SHEETS OF CARDS II MAB: $9 


10 uncut sheets of business cards--all 
different--with 10 to 12 cards per sheet 


. SHEETS OF CARDS I MAB: $15 
One uncut sheet of 60 VERTICAL 
cards--same pal but with different 
names, addresses, elephone numbers, etc. 


. ANTIQUE SHOPS MAB: $2 
A huge assortment of 500 business 


. TV STATIONS MAB: $4 


a cards from TV stations (UHF, VHF, 


. RADIO STATIONS MAB: $10 
50 cards from AM & FM radio stations 


. THEODOSTUS . MAB: $18 
The card of the Russian monk, who 1s a 
high-ranking leader of the Russian Or- 
thodox Church in Russia 


. CORINNE CALVET MAB: $8 
The business card of the famous, French, 
Hollywood actress of the '40s and '50s 


L ANKA ._, MAB: $8 
amous songwriter, singer, actor 


. CAPTAIN KANGAROO —_MAB: $10 
Nieserere the REAL Capt. Kangaroo--- 
Bob Keeshan 


. NEIL ARMSTRONG _ MAB: $23 
The business card of the first man who 
walked on the moon! 

LITHOGRAPHED CARDSI_ MAB: $7 


25 eve -atching, full-color cards; like mini- 
po 


4 JRAPHED CARDS I MAB: $19 
ppealing, colorful cards; like muini- 


post car 


MORE PHASE 4 MAB: $25 
40 of the brightest, most ee ae 
most remarkable business cards produced 
by Phase 4 
is a, Hisnisck Wesbaned inert 

s big. It's black. It's s ea gun, 
and it an amazing business card! oa 


SHSSESSEsSeeesesesesesese sess 
[Note: Due to the subject matter and graphics 
on some cards in lots #49 -- #52, only members 
18 years of age or older are eligible to win these 
lots. The winning bidders may be required to 
provide proof of age before lots are shipped. ] 
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48, 


49. 


: $27 f 
cards 
Tepresenting antique shops and dealers 


able TV) {jj 


aR 


ao RET ae eb ta RY atterent vat Bante 
in the State of Nevada (use your a 


nation!) Different from cards in lot 


>>>>> PERENNIAL FAVORITES <<<<< 


Similar to popular lots in previous auctions, the 
following items are offered once again because 
so many members asked for another opportuni- 
ty to bid on them: 


51. NEVADA BORDELLOS II MAB: $34 
6 cards from. various legal bordellos in 
pees ence hoto card! A popu- 
lar favorite in the 1992 ABCC Auction. 


TATTOOISTS USA MAB: $14 
30 assorted cards from U.S. tattoo artists; 
many with interesting and unusual graphics 


ETCHED GLASS CARD _ MAB: $18 
This card is “reverse-printed" (background 
is etched, letters are bright) on smoke- 
colored glass-- very rare 


CHAD MITCHELL MAB: $12 
Famous folk singer of the 1960s (Chad 
Mitchell Trio); when he retired, John 
Denver took his place in the group 


"MOOD CARDS" MAB: $10 


2 delightful, temperature-sensitive cards 
that aci 


ally change colors in your hand! 
3-D "POP-UP" DESIGNS MAB: $10 
2 fold-over business cards that open to 
reveal true 3-D designs 


FULL-SIZE HOLOGRAM __ MAB: $9 

A remarkable business card with a holo- 

cso image covering the entire back of 
car 


52. 


53. 
54, 


55. 
56, 


57. 


58. "BIG" BUSINESS CARD. MAB: $12 
Unbelievable! A standard-issue business 
card that measures approximately9 by 15 
ee you should see the card case it came 
out of! 


STAINLESS STEEL MAB: $10 
2 incredible business cards, chemically 
etched in stainless steel; intricate detail 


. 22777 MYSTERY LOT 7227? MAB: $12 
No description. No clues. But, rest assured 
that this lot went at auction for much, much 
more than just $12. If you are bold and 

you're likely to be rewarded with 
Teally great! 


Please be sure to read and fol- 
low the ABCC Auction Rules 
included in this issue of CARD 
TALK Failure to follow these 
rules can result in disqualifica- 
tion of some or all of your bids. 


59, 


somethi 


GLASS 


New ABCC Members: 


208. MARY BETH BENTLEY-DE VON, 527 N. 13th St., 
S teld, IL 62702-5631 casinos, dancers, horse- 
r , pre-1970, singers, social service agencies; cards 
w/ city, state, country only 


576. SIMEON BOYAR, 18 Redwood Dr., Penfield, NY 14526 (T) interested 
only in standard-size cards that are OUT OF DATE (for any reason) 


577. BRADLEY GROFF, 19 Cornell St., Reading, PA 19604 (G) (T) 
578. oa BJARNASON, 2282 Azusa Ct., Turlock, CA 95382 


610. THOMAS H. WALSH, 43708 Fig Ave., Lancaster, CA 93534 (G) (T) 


611. MARY J. MUIR, 10507 Gravelly Lake Dr. SW, Ste. 15-A, Box 165, 
Tacoma, WA 98499 (G) (T) 


612. BEHZAD MAJIDI, 63, Payam St., 39th Ave., Geisha, Tehran 14479, 
IRAN (G) (T) 


613. BARBARA J. CITTI, P.O. Box 2283, Los Gatos, CA 95031 (G)(T) 
: 614. E. MEL STORKE, 2306 Fairfield Ave., Apt. #94, Fairfield, CA 94533 (G) (T) 

615. (Mme.) CLAUDIE AROUX, 188 Rue de l'Eglise, 76111 Criquebeuf en Caux, 
aed wT) = 
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616. MEG HANCZRIK, 108 William St., #2, Clearfield, PA 16830 (G) (T) 
617. RYAN CHASEY, 2209 Stonington Rd., Fort Wayne, IN 46845 (NT) 
618. rors B. GREENBERG, 3009 Asbury Park Place, Birmingham, AL 35243 


Carol: s (Crstions 


by Carol Huff 
ee ees @ +619. JOHN H. BARKLAGE, 2430 Bremont Ave., Cincinnati, OH 45237-4908 
(G) (1) 


(308) 699-2790 





CHANGES: Roa .” Sane Do, 
303. vere rnc waves 
6744400. on Ome 
26. ALICIA SCZENK, 5318 Park Ave. #5, Bethel Park, PA 15102-3642 (NT) Ay ps 


203. DR. ARTHUR W. STELLER, 30 Carruth St., Dorchester, MA 02124 (G) (T) 
206. R. JAMES DE VON, 527N. 13th St., Springfield, IL 62702-5631 (NT) 


295. GERALD H. NOSTRAND, Box 449, Colorado Springs, CO 80901-0449 (T) 
cards with the word "ANTIQUE" on them in any form, restaurants, religious, 
verticals, food, hotels, motels, inns, bed & breakfast, government, banks, 

S&Ls, photo cards, financial/investment organizations, and any cards that 
are different or unusual 


332. DEBORAH McDANIEL, 21 Northgate Dr., #6, Monroe, LA 71201 (G) (T) 
356. CINDY WHITE, 29 Third St., Pequannock, NJ 07440-1226 (G) (T) + foreign 


390, PETE PETERSON, 1612 Larkspur Dr., Rockford, IL 61107-2359 (T) 
stamps, coins, printing, copying, railroads, autos 


440. BETH BREZINSKL, 101 Old Mill Pond, Grand Ledge, MI 48837 (G) (T) 


521. DARREN WILLIGER, 648N. Northwest Hwy., Ste. 270, Park Ridge, IL ae 
60068 (G)(T) ones eee 


\ Fax: (713) 493-2643 
Res.: (713) 493-6856 


Ackerman & Co. 


Resiential Real Estate 









MAX HEMING 
Broker® Associate 





ABCC ADVERTISING POLICY 


Members of the ABCC may have free eds published in our newsletter, 


ABCC Members’ Ads: 
CARD TALK. Ours is an ation for people having a common 


WANTED: YOUR. BUSINESS CARD, COL.) | Se emee cace-anl scercat pecing thet bye 

ek rie and/or vertical cards. Will ex- Some member are nerd in cart cose, vile ote bave 

change 5-for-1 in general cards, or your wants, | Pr I interest in business card design. All ade submited for 
ing to what I have available, “LINDSAY | Possible publication in CARD TALK must be directly related to our 


BOLT (ABCC #406), 78 Gifford Ave., | publicatonin CHRD TALK pout tat nm 


Willimantic, CT 06226 1. The cea the ad ie directly to pe cards~design, 
————_— ss nee or Tight to reject ads that are not germane 
WILL EXCHANGE 1 FOLDING, GRAY 


BUSINESS CARD BOX (holds up to 1,000 cards) | fs wh'vc cunideod fer fms ublcations CARD TALE. The oe 


for etl 200 different, general cards you send me. | clides all ads for which the advertiser reccives any money, as in the 
LEDA LEVINE (ABCC #222), 106 Armiston St., | saleof cards or other merchandise, 


Brockton, MA 02402 3, Free/ads are limifed| 0:35) words: (pts name nd/ address); arc 
or to editing, and are published only on an san speosals" 
18. 


DO I OWE YOU AN EXCHANGE? If so, please | Commerci i 
be patient. J will respond as soon as] can. LEIGH | and oanbce fie ABCC Oweces reer i Ph 
DOUGLAS (ABCC #25) shouldbe directed to Avery N. Pitzak, ABCC President. 





SEND ME A STANDARD-SIZE, OUT-OF-DATE BUSINESS CARD, and I will send you two cards 
in return, By "out-of-date" I mean out-of-date for any reason at all. SIMEON BOYAR (ABCC #576), 
18 Redwood Dr., Penfield, NY 14526 


I WILL SEND YOU 5 GRAPHIC CARDS for each tattoo, risque, American automobile logo, gasoline 

company logo, motorcycle shop, custom auto shop, or adult entertainment card you send to me. D., S. 
19), vd., sing, 

TO (ABCC #319), 900 Blvd., Lansing, MI 48911 


"MR. ICE CREAM" wants mouth-watering business cards from ice cream parlors, stores, and 
manufacturers, ALLAN MELLIS (ABCC #159), 1115 W. Montana, Chicago, IL 60614 


I AM INTERESTED in purchasing assorted business cards in mint condition so that once again ] can ac- 
tively exchange cards with ABCC members. DEBORAH McDANIEL (ABCC #332), 21 Northgate 
Dr. #6, Monroe, LA 71201 


WHAT'S UP DOC? Looking for cards with rabbits (also cows, buffalo, and llamas). Will exchange 1- 
for-1 for your wants, or 2-for-1 in general cards. D. TRAUTMANN (ABCC #407), 3950 Split 
Rock Road, Camillus, NY 13031 


LET'S EXCHANGE CHRISTMAS CARDS ALONG WITH BUSINESS CARDS. I'll send you 20 
b/es for 1 Xmas card. Also, I'm interested in your own card mentioning your b/c collectin, rea 
Send me 5 copies of Pies card (all alike), I'll send you 20 general cards in return. A 
GOODRICH (ABCC #130), 4109 S. 530 E., #28-B, Salt Lake City, UT 84107 


NEW FOR OLD! Will exchange 5 NEW, well-designed cards (all different, creative NOT run-of-the- 
mill) for 1 OLD card (no holes, writing, etc.) that is either: 1896 - a acta # less than 7 digits) 
or pre-1943 (postal zones instead of ZIP codes). BARBY FAIRB S EIDE (ABCC #387) P.O. 
Box 10998 -- #463, Austin, TX 78766-1998 


NOoaQdadaQ 
@ All submissions for the next issue of CARD TALK must be received by December 15, 1993. 


